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te Arotake a te heamana 
Kia hï ake ana te atakura. He tio, he huka, he hauhunga. 

E te ao whänui tënä tätou katoa e pänui nei i ngä painga ö tä 

tätou taonga ä Whakaata Mäori. 

Nau mai ki te pürongo ä-tau a Whakaata Mäori mo te tau 

2009-2010 e whakaatu ana i te tau tahua-tuaono e whakapäho 

ana a Whakaata Mäori, me te tau tuarua o te hongere Te Reo.

Kei te tupu haere a Whakaata Mäori. Ia marama, he 

ine-waenga o te 1.7 miriona ngä kaimätakitaki i hono mai. I te 

marama ine-waenga, kua tau a Whakaata Mäori ki 61% ngä 

Mäori, 44% ëtahi atu o Aotearoa.

Tata tonu 88% ngä kaupapa ä rohe a Whakaata Mäori, ka 

kiia koinei te türanga waewae o ngä hötaka-ä-rohe mo ngä 

hongere e rua e whakapäho nei, neke atu i te 4,000 haora. 

A te Mahuru me Whiringa-ä-nuku o tërä tau, ka nui ake 

ngä këmu Whutupöro mo te Ipu o Te Ao tënä ki a ëtahi atu 

kaiwhakapäho-kore-utu o Aotearoa.

Ko te kaupapa a Whakaata Mäori he whakaora me te 

whakatau i te reo Mäori me ngä tikanga; he taonga na ngä 

whakatipuranga Mäori, he taonga tuku-iho ki a Aotearoa 

whänui. E märama ana ahau kei roto ënei ähuatanga i ä mätau 

hötaka ä, ka pënei tonu i ngä tau kei te heke mai.

Te Reo Mäori

Mai i te whakamänutangahia o Whakaata Mäori i te tau 2004, 

kua kitea te nekehanga o ngä whakaaro ki te reo Mäori, hei ki 

a mätau rangahau i pä kaha a Whakaata Mäori ki ngä reanga 

o te matatautanga ä, he mea whakaawe tënei i te hunga o 

Aotearoa, kia ako i te reo.

I te tau 2009-2010 i whakapähotia e Whakaata Mäori 3,283 

haora ngä hötaka reo Mäori, reo rua hoki anä, 1,269 haora 

ngä hötaka reo Mäori i puta i runga i te hongere Te Reo. Ma 

te whakamahi i te ipurangi, 2,779 haora ngä kaupapa pürere 

ataata i wätea i runga i a; www.maoritelevision.com.

Ia wä ka aromatawaihia e Te Taura Whiri i te Reo Mäori, te 

kounga o te reo kei roto i a mätou hötaka, ka kitea kei ngä 

taumata o te 3.92/5, mo te tau 2009-2010.

Whanaketanga Matua

Ka pänuihia ana te wä mö te huringa-ä-tihi, ka tino puta he 

huarahi wätea mo Whakaata Mäori, ä kaare e mahue ki muri. 

A te tau 2013, te wä o te hurihanga, kä kitea e te katoa o ngä 

kaimätakitaki kore-utu, a Whakaata Mäori i runga i te teihana 

tuarima o a rätau pouaka whakaata. Ka taea anö hoki te 

hongere Te Reo.

Ko te arotakenga o te Mäori Television Service Act 2003, te 

aronga nui a te Poari ä, kua oti tonu tënei. 

Ko te mea nui ko ngä whakarerekëtanga o ngä whakaritenga 

whakahaere tüäwhiorangi, me te whakaaro anö ka pëwhea ra 

te pä o tënei ki te kaha o Whakaata Mäori ki te whakapäho.

Ko te whakatütanahia o Whakaata Mäori hei kaiwhakapäho 

arataki kore-utu mo te Ipu Whutupöro o te Ao 2011, tëtahi o 

ngä mea tino nui rawa atu i roto i a tätau mahi whakawhanake 

hötaka mai rä anö. Ka whakapähohia e Whakaata Mäori ngä 

këmu 48 katoa, ä kei te whakapono mätau kä tau ngä hua ki te 

reo, me ngä kaimätakitaki. 

Wäriu mo te Tahua

Ko te wäriu ka kitea i roto i te hangäna tino pai, penapena hoki, te 

aro nui ki tä mätau whakahaere i a Whakaata Mäori. I te taumata 

ä-motu, ä-taiao hoki, i puta pai a Whakaata Mäori mai i ngä utu 

whakahaere umanga, me ngä taumata o te kore moumou.

Kua tae anö a Whakaata Mäori ki te otinga o te tau tahua ä, 

i toe ëtahi moni whakahaere. Ko te hua mo te 2009-2010 i 

täpirihia te moni mo te wä takitahi $1.4 miriona mai i te pütea 

whakapauna matua a Te Käwanatanga.

Mana Whakahaere

I tënei tau tokorua ngä mema noho roa o te poari i 

poroporoakihia — arä ko Wena Tait räua ko Rod Cornelius. 

I mihi atu au ki a räua mo a räua mahi whakahirahira. Kua 

whakakïhia o räua türanga e Taa Wira Gardiner KNZM, me 

Donna Gardiner, i te marama o Paenga-whäwhä 2010.

Toiora

I te mea na te iwi whänui te pütea whakahaere a te 

kaiwhakapäho reo Mäori nei a Whakaata Mäori, me äta aro 

a Whakaata Mäori ki ngä ture maha e pä ana ki te reo, te 

whakapäho, ngä kaimataki me ngä tikanga pütea me öna 

paehere katoa. E märama pai ana mätau, tuatahi me aro ki te 

whakatairanga i te reo Mäori.

I tënei tau i whakaritea e Whakaata Mäori he Mahere Reo Mäori 

hei kawe i te reo ki töna pae tuatahi i roto i a mätau mahi katoa. 

Ko tä te Mahere he kawe kia eke ki ngä tautama reo tiketike i 

runga pouaka whakaata, me te wähi mahi ä, me te whakakaha 

i te ahurea ö-whare o te reo Mäori.

Ko te wähanga o te Aronga Rautaki kei te waitohu i te ara kua 

whakatakotohia e Whakaata Mäori. Ko te whakaora i te reo 

Mäori, ko te whakapä mai o ngä kaimätakitaki me te tupu, 

te whanaketanga o te tauira umanga, ëtahi tirohanga rautaki 

matua mo te wä kei te heke ake. 

Ngä Mihi

Mö te taha ki te Poari, ka mihi nui whakaharahara ahau ki ngä 

kaimahi me te röpü whakahaere. He tuku mihi tënei ki te häpori 

whakaaturanga mötuhake, ä, me taku mihi ki te Kaunihera 

Kaumätua mö a rätou tautoko me te ärahi i te röpü whakahere. 

Ka mihi anö hoki mo te tautoko mai a ngä Mïnita, Hon Dr Pita 

Sharples, räua ko Hon Bill English, te Tiamana o Te Pütahi 

Päoho, a Tu Williams. 

Otirä ka mihi hoki au ki öku hoa kaiwhakahaere Poari mö a 

rätou täkoha kia ü pai tonu a Whakaata Mäori ki te ara angitu. 
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chairman’s review
Welcome to Mäori Television’s Annual Report for 2009-2010, 

documenting Mäori Television’s sixth full financial year of 

broadcasting and the Te Reo channel’s second year on air.

The financial year under review has seen Mäori Television 

continue to grow. Each month, an average of 1.7 million viewers 

have tuned in. In April, for the first time, Mäori Television 

reached over two million viewers in a single month. In an 

average month, Mäori Television reached 61% of Mäori aged 

5 and over and 44% of all New Zealanders aged 5 and over. 

For a television station still in its infancy, with limited marketing 

budgets, viewers are tuning in and coming back. Clearly they 

like what they see.

What they see is New Zealand and everyday New Zealanders 

as seen through a Mäori lens. With almost 88% local content 

Mäori Television is the home of home-grown television — in the 

2009-2010 year our two channels combined have broadcast 

in excess of 4,500 hours, the vast majority of which was 

locally made. And, in September and October next year we 

will broadcast more Rugby World Cup matches than any other 

free-to air broadcaster in the country.

Mäori Television’s kaupapa is the revitalisation and 

normalisation of the Mäori language and tikanga; a birthright 

of every Mäori and the heritage of every New Zealander. I am 

confident our programmes reflect this and will continue to do 

so in the years to come.

Mäori Language

I am pleased to report that since launching Mäori Television 

in 2004 we have seen attitudes towards Mäori language shift, 

with our research showing that Mäori Television is having 

an impact on fluency levels and that it is encouraging New 

Zealanders to learn the language. This is satisfying and we will 

continue to prioritise Mäori language as being at the core of 

Mäori Television’s purpose.

The power of the media, in particular television, is integral 

to raising the profile and awareness of Mäori language. 

Broadcasting it directly into the homes of New Zealanders, 

especially at times when people are available to watch, can 

only serve to grow knowledge, achieve normality, promote 

acceptance, and endorse our language as a taonga to be 

valued, embraced and spoken. 

During the 2009-2010 year Mäori Television beamed 3,283 

hours of Mäori language and bilingual programmes into living 

rooms throughout the nation, while Te Reo channel screened 

1,269 hours of 100% Mäori language programmes. Using the 

internet, a total of 2,779 hours of video content, comprised  

of 453 hours of 100% Mäori language programmes and  

2,326 hours of bilingual programmes, were available on  

www.maoritelevision.com throughout the year to homes, 

offices and many other locations around the world. This 

constitutes more Mäori language programming being made 

available than ever before to the largest audience in history.

It is also pleasing to note that regular independent assessments 

of language quality within our programmes have resulted in 

an average grade of 3.92/5 for the 2009-2010 year. This is a 

positive result and reflects our continuing focus on ensuring the 

quality of Mäori language in programmes that we put to air.

reAch:

over two million 
viewers in a  
single month

The recent report of the Waitangi Tribunal regarding overall 

declining numbers of fluent speakers is a concern for all. The 

current review of the Mäori language sector and strategy is 

timely and is clearly an opportunity to reassess the best way 

forward for the language and ongoing collective efforts to 

ensure its health. We will participate fully in the review and our 

channels, Mäori Television and Te Reo, will continue to play their 

important role in giving voice and vision to our native language.

Key Developments

The announcement of a date for digital switchover is a welcome 

industry development that will create significant opportunity 

for Mäori Television. In 2013 when switchover occurs Mäori 

Television will no longer be at a disadvantage. Then, every free-

to-air viewer in this country will find Mäori Television on channel 

five of their television sets. Te Reo channel will also be more 

easily accessed. This is an important development that we 

expect will markedly raise awareness of the channels, giving us 

more opportunity to deliver Mäori language into more homes.

The review of the Mäori Television Service (Te Aratuku 

Whakaata Irirangi Mäori) Act 2003 has been a key focus of 

the Board and is now reaching its conclusion. Of primary 

importance have been changes to spectrum management 

60% of Mäori say their understanding of Mäori has 

improved through watching Mäori Television. Of this 

60%, 47% say they now use more Mäori words, speak 

Mäori more often or their fluency has improved.

58% Mäori, 20% non-Mäori say Mäori Television has 

made them more interested in learning te reo Mäori.

	 Mäori	Television	Tracking	Research	Nov	2009
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arrangements and how this may affect Mäori Television’s 

ability to broadcast. Attention has also been on potential 

changes that may impact Mäori Television’s ability to provide 

for a broad audience and deliver a service of value to all  

New Zealanders. We look forward to the satisfactory 

conclusion of the review.

It is appropriate to note, as a key development, the 

appointment of Mäori Television as lead free-to-air broadcaster 

of the Rugby World Cup 2011. This is, of course, one of the 

most significant programming developments in our history and 

is one of which the Board is immensely proud. While some 

of the broadcast rights are to be shared, Mäori Television will 

broadcast all 48 games and will bring a unique indigenous 

point of view to the coverage. We are confident that this 

initiative will result in language and audience benefits.

Value for Money

Every publicly funded organisation in New Zealand will be 

attuned to the Government’s tight focus on ensuring that it 

is receiving value for money. Providing value by producing a 

good product efficiently remains a standard approach to how 

we operate Mäori Television and I am pleased to say that at 

the national and international levels Mäori Television is easily 

beating industry cost and efficiency benchmarks.

Mäori Television has ended the financial year with an operating 

surplus, as has been consistent since commencing operations. 

I note that the result for 2009-2010 also included one-off 

funding of $1.4 million from Government for capital expenditure. 

Surpluses have been achieved through the management of 

efficient and cost-effective operations and by remaining vigilant 

to identifying opportunities for further savings. This approach 

is vital to ensure that we can absorb rising costs within a static 

funding environment.

Governance

During the year we bade farewell to two of our long-serving 

directors. 

Wena Tait joined the Board as an original director and a Crown 

appointee. Her support and commitment were unwavering 

through the challenges of our early years and she has remained 

steadfast as Mäori Television has pioneered the way forward as 

New Zealand’s first national indigenous broadcaster. She is to 

be commended for her contribution to Mäori Television and the 

success achieved.

Rod Cornelius joined the Board in 2003, bringing to Mäori 

Television his extensive television expertise. Rod too has 

been unwavering in his support for Mäori Television and 

takes immense personal pride in our achievements and the 

contribution that he has been able to make to that success.

Wena and Rod were replaced by Sir Wira Gardiner KNZM 

and Donna Gardiner in April 2010. We look forward to the 

contribution they will make as Mäori Television continues to 

develop and progress.

APPointed:

lead free-to-air 
broadcaster of  
the rugby world 
cup 2011

Future

As a publicly funded Mäori language broadcaster Mäori 

Television must deliver to a range of legislative, language, 

broadcast, audience and financial obligations and 

commitments. These factors create a challenging internal 

environment with an array of deliverables and priorities to 

balance. However, we are clear that first and foremost our 

responsibility is to the promotion of Mäori language.

During the year Mäori Television developed a Mäori Language 

Plan that ensures the language is positioned at the forefront of all 

that we do. The Plan strives for the achievement of high language 

standards both on screen and within the workplace, and fosters 

a strong internal culture of reo Mäori. The implementation of this 

plan and its achievement is a clear priority as we go forward.

The Strategic Direction section of this report specifies the 

path that Mäori Television has set for the immediate future. 

Mäori language revitalisation, audience engagement and 

growth, and further development of the business model are 

key strategic priorities for the period ahead. Achievement 

Cost of Broadcasting

Mäori Television $5,000/hour

International Public Television* $19,000/hour

	 International	Public	Broadcasters	Survey	2007

Cost of Programme Production 

Mäori Television In-house $17,000/hour

International Public Television* $46,000/hour

	 International	Public	Broadcasters	Survey	2007
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of these will ensure that Mäori Television is delivering on its 

objectives and commitments.
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Garry Muriwai 
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te Pürongo a te  
tähühü rangapü
Tënä koutou i roto i ngä ähuatanga o te wä. Ka mihi hoki ki o 

tätau tini aitua e ngapu nei i te whenua i tö rätau hinatanga. 

Me kï, nä koutou i tangi ngä mate o tënä pito, o tënä pito, ä, 

nä mätau i tangi ngä mate o tënei pito. Tënä tätau katoa.

Mo te tau tahua 2009-2010, i angitü anö te anga whakamua o 

Whakaata Mäori.

Aro Ki Te Reo

Ko te kaupapa nui a Whakaata Mäori mo te Reo Mäori, he 

whakapau kaha kia whakarawa-kurahia, kia manaakihia, kia 

körerohia, otirä kua oti nei te whakatau ki roto i te Mahere 

Rautaki mo te Reo Mäori:

Ko te täkoha hökai ki te Mahere Rautaki Reo Mäori whänui e pä 

ana ki ngä wähanga matua e toru o te whakamahere reo: Ko te 

reo te moko o te mana Mäori. Ko te mana o Whakaata Mäori, 

Me moko ki te reo.

Mahere Whakamätua

Kei te kö a Whakaata Mäori ki te whakapiki i te 

‘whakamätuatanga’ o te reo Mäori ma te whakatairanga i te reo 

puta noa i te wätaka hötaka o ngä hongere e rua.

Mahere Io Hono

Mo te whakawhänui i te reo me te ü kia mau, me whai huarahi 

tonu ki tëtahi kähui reo, me äna rauemi whakawhanake. Mä te 

rautaki mo ngä hongere e rua e whakarite kia rato ngä hötaka 

reo Mäori kei te wätea i runga i a Whakaata Mäori me Te Reo. 

Atu i ënei kei runga i a www.maoritelevision.com ngä hötaka tini 

rau haora, hei kïnaki.

Mahere Kohinga

Ko tëtahi ähua o te whai i te reo ko te whakakaha i te reo e 

körerohia ana i te käinga.

Na te uru atu o Whakaata Mäori ki roto i ngä käinga katoa o 

Aotearoa, mä ngä hihi whakaata päho, te ipurangi me ngä 

hangarau hou, e whakarite a tätau momo hötaka reo Mäori, 

rauemi hoki, hei täkoha kia ngäkau nuihia te reo Mäori. 

Ko te hora tika o a mätau mahi ki ënei mätäpono iho o te 

whakamahere reo, e hängai ana ki te whäinga matua mo te 

whakamahere reo — körero.

Whakaräkeinga Umanga

Kia tuku tötika i to tätou reo me ngä whäinga ahurei, me ü tonu 

a Whakaata Mäori ki te taumata angitü o äna whakahaere, hei 

hinonga rangatöpü.

I whai hua te tahua 2009-2010 i waenga i te taiao whakatumatuma, 

ä he tohu e kawe tonu ana a Whakaata Mäori i äna whakahaerenga 

matawhäiti, tötika, i raro i ngä tikanga kawe pütea. 

Hua Matua

I Poutü-te-rangi 2010 i whakatüturutia ko Whakaata Mäori 

te kaiwhakapäho arataki mo te tirohanga-kore-utu o te 

Ipu Whutupöro o te Ao 2011. Mä tënei ka piki ake a tätou 

kaimätakitaki, ä, ko te mea hiringa rawa atu ko te hoatu ki ngä 

kaimätakitaki hou, he tikanga tüturu kia hono mai, ä kia noho 

mai hoki. Ko ngä takinga körero 10% reo Mäori a Whakaata 

Mäori, ka kïnakihia ki ngä takinga körero reo Mäori 100% i taua 

wä tonu, i runga i a Te Reo. 

He hua pai te maha ake o a tätou kaimätakitaki i te tau kua taha 

ake ne.

E 9% te ine-waenga ia marama te maha ake o ngä 

kaimätakitaki, e whakaatu ana i te angitu o ta tätou rautaki 

hötaka urutomo, kii tonu i te matü ä rohe ä, me töna rerekë hoki 

ki ëtahi atu kaiwhakapäho arumoni.

Ko te wähanga hötaka o tënei pürongo e pä ana ki te 

whänuitanga o ngä momo hötaka kei te whakapähotia e 

Whakaata Mäori.

I roto i tënei 23% ngä kaimätakitaki Mäori (61% o ngä Mäori 

katoa ia marama) 77% ëtahi atu o Aotearoa nei. 

Tirohanga Whakamua

I whakawhitihia atu e Whakaata Mäori te türanga Heamana 

o Te Hononga Kaipäpäho Pouaka Whakaata o Ngä Iwi 

Taketake o te Ao (WITBN) ki a Taiwan Whakaata Taketake. Mä 

tënei whätuinga ka haere tonu ngä mahi whakapüäwai i ngä 

kaupapa nui përä i te whakawhitiwhiti kaimahi, ngä rautaki toha 

hötaka, me te ratonga kohinga körero taketake ä-taiao. 

I te wä käinga nei, kua matapakihia e Whakaata Mäori tëtahi 

hurihanga nui i roto i te ao päpäho, i ngä tau e heke mai nei. 

Ko tä te Käwanatanga whakatau kia whakaütia te Huringa-Ä-

Tihi a te Whiringa-ä-rangi 2013, he huarahi nui tënei kua wätea 

kia Whakaata Mäori, na te mea kä noho ia ki te taha o ërä atu 

kaiwhakapäho whakaata i runga te atämira ä-tihi, o te motu.

Kei te möhiotia ka täea e ngä kaimätakitaki te toro atu ki te 

matü mä ngä tümomo pürere, ä te wä, ana ko ngä hangarau 

me ngä whanaketanga tütohu-auau-whänui tere, ka whai 

pänga nui ki roto i a taatau whiriwhiringa mahere umanga, a 

muri ake. Heoi, ko te mutunga mai o te angitu o Whakaata 

Mäori ka riro ma te kounga me ngä tümomo hötaka e 

whakaatuhia ana e tätau, tënä ki te ähua o te tuku. 

Hei whakakapi, ka mihi nui whakaharahara ahau mö ngä mahi, 

me te whakapau kaha, tae atu ki ngä hua i puta i ngä kaimahi 

katoa o Whakaata Mäori, te ärahi o te Kaunihera Kaumätua me 

te aronga rautaki i whakatauhia e te Heamana o te Poari. Ko  

te tumanako i roto i to tätau tünga hei kaiwhakapäho taketake  

ä motu mo Aotearoa, ka tü roa tonu tätau ki te whakapau  

kaha mo te reo Mäori kia whakarawa-kurahia, kia manaakihia, 

kia körerohia.

  david Tua, Tua De Force
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chief executive’s report
The 2009-2010 financial year has been another period of solid 

progress for Mäori Television. This report covers the positive 

impact Mäori Television has on the promotion and revitalisation 

of the Mäori language, the operational performance of the 

organisation and key results achieved.

Focus on Te Reo

The principle function of Mäori Television is to contribute to 

Mäori language being increasingly valued, embraced and 

spoken, which is articulated in our Mäori language strategy as:

Ultimately our success as New Zealand’s national indigenous 

broadcaster is reflected in the effectiveness of our contribution 

to the wider Mäori language strategy, and the broader impact 

those activities have upon the revitalisation of Mäori language. 

Our overarching contribution to the wider Mäori language 

strategy is directly related to the following three key areas 

associated with language planning:

Status Planning

Mäori Television contributes to the elevation of the ‘status’ of 

Mäori language through promotion of the language across our 

entire programming schedules on both channels. The objective 

of status planning is to make Mäori language acquisition, 

development and retention an attractive option for viewers 

based on its vitality, relevance and high standing. 

Corpus Planning 

For widespread language acquisition and retention to 

occur there must be an accessible body of language and 

associated development resources. Our dual channel 

strategy ensures that there are significant levels of Mäori 

language programming available on both the bilingual Mäori 

Television channel and the 100% full immersion Te Reo 

channel. This includes a broad range of Mäori language 

tuition programmes as well as general Mäori language 

content. Our schedule of broadcast programmes is 

complemented by www.maoritelevision.com where several 

hundred hours of Mäori language programming can also be 

accessed online at any given time.

Acquisition Planning

An essential element of language acquisition is the 

strengthening of spoken language in homes. The accessibility 

of Mäori Television in virtually all New Zealand homes via 

traditional broadcast television, the internet and emerging new 

technologies ensures that our broad range of Mäori language 

programmes and resources further contributes to the uptake of 

the Mäori language.

The alignment of our activities with these core principles of 

language planning is focused on the overall goal of language 

planning — usage. As noted in the Chairman’s Review, 

independent research commissioned by Mäori Television 

highlights the positive impact that our organisation is having in 

terms of developing interest, understanding, support and most 

importantly actual consistent usage of Mäori language.

Business Enhancement 

It is also clearly recognised that to effectively deliver on our 

language and cultural objectives, Mäori Television must 

continue to operate successfully as a corporate entity. 

The 2009-2010 financial result was credible in a very 

challenging environment, and indicates that Mäori Television 

continues to be prudently managed and overseen in a fiscally 

responsible manner. Aligned with the gradual recovery in 

commercial revenues and close monitoring of operating 

expenses, Mäori Television has also been able to demonstrate 

its wider ‘value for money’ approach in its programme 

production and broadcast activities. This year has been a 

period of intense focus on improved efficiency and utilisation of 

operational funding.

Key Highlights

In March 2010 Mäori Television was confirmed as the lead 

broadcaster for the free-to-air coverage of the Rugby World 

Cup 2011. For the six week period of the tournament free-

to-air viewers will be able to watch all 48 games (32 games 

delayed and 16 key games live) only on Mäori Television. This 

is expected to significantly increase our audiences during that 

time, and most importantly give new viewers a compelling 

reason to tune in and stay with Mäori Television during the 

tournament and beyond. The ten percent Mäori language 

commentaries on Mäori Television will be complemented by the 

100% te reo Mäori commentaries of the 16 key live games to 

be simulcast on our Te Reo channel.

The growth in our audience over the last year has also 

been very positive. A nine percent increase in average 

monthly audience reach reflects the success of our inclusive 

programming strategy which has a high level of local content 

and is distinctly different from commercial broadcasters. 

Programmes such as Tamariki Ora — A New Beginning, which 

was a two-night landmark broadcast dedicated to the issue 

of child abuse, is a programme likely to only ever be seen on 

Mäori Television; whilst Kaitangata Twitch, a 13-part series 

based on the Margaret Mahy novel, was a special family drama 

Ko te reo te moko o te mana Mäori. 

Ko te mana o Whakaata Mäori, 

Me moko ki te reo.

Our language is a sacred reflection of the Mäori spirit. 

The spirit of Mäori Television, 

is to give voice to our language.
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series produced with strong support from New Zealand on 

Air and Te Mängai Päho. It was subsequently nominated for 

several local and international children’s television awards. 

The programming section of this report covers in further 

detail the broad range and breadth of programmes broadcast 

by Mäori Television which has led to our audience now being 

comprised of 23% Mäori (representing 61% of all Mäori aged 

5+ on average every month) and 77% other New Zealanders.

growth:

A 9% increase in 
average monthly 
audience reach

Facing the Future

After establishing the World Indigenous Television 

Broadcasters Network in 2008, Mäori Television has passed 

the chairmanship of that growing network over to Taiwan 

Indigenous Television. This global network of indigenous 

broadcasters based in the United Kingdom, Europe, Asia, 

North America, South Africa and Australasia will ensure that 

we continue to develop important initiatives such as staff 

exchange opportunities, programme sharing schemes and an 

international indigenous news gathering service.

At the local level, Mäori Television is anticipating significant 

change in the television landscape in the coming years. The 

Government decision to implement Digital Switch Over by the 

end of November 2013 presents a significant opportunity for 

Mäori Television to become a ‘mainstream’ Mäori television 

service provider when it is alongside the other television 

broadcasters on a single nationwide digital platform. This 

‘level playing field’ will allow Mäori Television to potentially 

reach a significantly larger audience with our unique brand of 

programming and Mäori language content.

It is recognised that viewers will be accessing greater levels 

of programming content using a range of storage and viewing 

devices in the near future. It is also clear that technological 

and fast broadband developments will have even greater 

impact upon our future business planning. However, as 

stated in previous years, the ultimate success of Mäori 

Television will be determined by the quality and range of 

programming we offer our viewers, as opposed to the means 

by which it is distributed.

In closing, I acknowledge the work, commitment and results 

produced by all of the staff of Mäori Television. This has 

been strongly augmented by the cultural guidance of our 

Kaunihera Kaumätua and the strategic direction set by our 

Chairman and Board. Collectively we trust that our role as 

New Zealand’s national indigenous broadcaster will continue 

to contribute to Mäori language being increasingly valued, 

embraced and spoken.

No reira e te whänau kia kaha i roto i ngä mahi ahakoa ngä 

angitütanga o tënei tau, kia mahara ake ki te whakatauki nei: 

‘Ko te manu kai i te miro nöna te ngahere, ko te manu kai i te 

mätauranga nöna te ao’.

Jim Mather 

Tahühü Rangapü  Chief Executive
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strategic direction
This section outlines the strategic direction for Mäori Television 

as we continue to meet our overriding objective to promote 

Mäori language and culture.

In 2008 Mäori Television signaled that it would enter a 

consolidation phase following four years of rapid progress and 

growth. This three-year focus on consolidation has resulted in 

Mäori Television now being strongly underpinned by sound, 

robust operational systems and procedures. The capability of 

staff across the organisation has grown, ensuring that we are 

better able to efficiently and effectively implement broadcast, 

production IT and support operations.

Mäori Television is now in a strong position to fully focus on 

the other important areas of our business, including continued 

priority on Mäori language revitalisation, audience growth and 

ongoing business success. The following strategy outlines the 

approach that Mäori Television will take to continue to develop 

as a world class indigenous broadcaster.

Long-Term Objectives

The long-term objectives of Mäori Television are unchanged. 

These are to:

 Significantly contribute to Mäori language and culture being 

increasingly valued, embraced and spoken; and

 Develop as an independent national Mäori television 

broadcaster that is successful with an assured future.

Each of these objectives is interconnected by the following 

central element that is recognized by Mäori Television as 

representative of the core value of the channel, that being to:

 Support the principles and practices of tikanga and 

kaupapa Mäori.

These objectives will be achieved through implementation of 

the following strategic priorities:

STRaTEgiC PRioRiTy

 Mäori language revitalisation

Mäori Television exists to make a significant contribution to 

the Mäori language being increasingly valued, embraced and 

spoken. This long-term strategic objective reflects the focus of 

Mäori Television as a television service provider that can deliver 

Mäori language programming into virtually every New Zealand 

household. Accordingly, a formal strategy is seen as crucial to 

effectively fulfilling the underlying Mäori language objectives of 

Mäori Television.

The Mäori Television Mäori Language Plan has been developed 

in consultation with our Kaunihera Kaumätua, Te Pütahi Paoho, 

Te Puni Kökiri, Te Mängai Päho, Ngä Aho Whakaari, and Mäori 

linguists and language planning experts. Mäori Television’s plan 

aims to:

 Identify how alignment can be achieved with the 

Government’s Mäori Language Strategy;

 Develop a programming policy to ensure that all Mäori 

language-related statutory and accountability targets 

are met. This includes language quality and quantity 

considerations;

 Ensure the development of an internal Mäori Television 

culture that supports Mäori language being increasingly 

valued, embraced and spoken; and

 Identify key performance indicators relating to both strategic 

and operational Mäori language-related targets.

The importance of this plan and its successful implementation 

is underscored by the recent findings of the Waitangi Tribunal 

which states that the number of Mäori language speakers 

is diminishing. The role of our two channels in delivering the 

Matakite ⁄ Vision

Ko Whakaata Mäori, he pourewa päpäho taketake kei 

ngä taumata o te ao.

Mäori Television is a world-class indigenous broadcaster.

Koromakinga ⁄ Misson

Ki te whakapau kaha ki te whakaora i te reo Mäori 

me ngä tikanga, ma te tü motuhake, toitü momoho o 

Whakaata Mäori hei pourewa päpäho whakaaturanga.

To make a significant contribution to the revitalisation 

of te reo and tikanga Mäori by being an independent, 

secure and successful Mäori television broadcaster.

Ngä Tikanga ⁄ Values 

Kia tika   — kia ngaio, kia mau ki ngä  

taumata tiketike

Be professional and maintain high standards

Kia pono   — kia tika, kia ngäkau tapatahi

Be truthful, honest and act with integrity

Kia aroha   — kia mataara, kia whakaaro nui ki tëtahi atu

Be respectful and demonstrate empathy

Kia Mäori   — kia mau kia ü ki te höhonutanga o ngä 

tikanga Mäori

Maintain and uphold core Mäori values

  Kaitangata Twitch
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language into homes, encouraging all New Zealanders and 

particularly Mäori to learn the language and speak more 

often, and promoting the language as a taonga to be valued 

and embraced, is important to support ongoing nationwide 

revitalisation efforts. 

tArgets:

Mäori language  
revitalisation

Audience growth

ongoing business 
success

STRaTEgiC PRioRiTy

 Audience engagement and growth

The development of a consistent and engaged audience 

is a key strategic priority. The exposure of Mäori language 

programming to all levels of speakers and to non-speakers 

will help to ensure that we successfully contribute to the 

revitalisation of the language. Research, marketing and 

programming are the three operational areas that will deliver 

audience engagement and growth.

Research

Existing and potential audiences of Mäori Television have 

been identified and segmented into target groups based on 

language fluency levels, ethnicity and viewing frequency. This 

segmentation has defined which sectors of the population 

present strongest opportunities for acquisition.

The development of dedicated research resource is providing 

programmers and marketers with key insights into audience 

behaviour, preferences and needs. This is enabling a deeper 

understanding of audience viewing patterns and trends, 

scheduling, commissioning and programme acquisition 

considerations, and marketing communication opportunities.

Programming

Every year, as we gain more knowledge about our current 

and potential audiences, we continue to develop and refine 

the programming schedules for our two channels, Mäori 

Television and Te Reo. The development of schedules is led 

by our requirements to achieve Mäori language content levels, 

meet legislative obligations, and deliver language and culture 

in an entertaining way that will attract and engage audiences. 

This is a set of challenges that requires a high level of planning, 

creativity and programme production skill.

Major television events, such as the Rugby World Cup 

2011, provide Mäori Television with a unique and powerful 

opportunity to attract new audiences, thereby exposing 

more people to Mäori language. This event, along with 

our annual coverage of ANZAC Day, will play an important 

role in achieving the audience growth that we are seeking. 

Intensive planning and preparation will be undertaken during 

the 2010-2011 year to ensure the delivery of an exceptional 

Rugby World Cup 2011 broadcast experience on both the 

Mäori Television and Te Reo channels.

Mäori Television channel will broadcast a programming 

schedule specifically targeted at a broad audience with 

a range of Mäori language fluency levels. The channel 

will maintain and further promote its inclusive approach, 

commission, produce and acquire unique and entertaining 

programmes that meet specific target audience needs, and 

foster and develop production capabilities in order to produce 

high quality programmes that audiences watch more often 

and for longer.

Te Reo channel will broadcast a programming schedule 

specifically targeted at the needs of fluent speakers and 

advanced language learners. A key priority is to provide a range 

of iwi-specific programming to ensure that high standards of 

Mäori language in a range of dialects are broadcast.

Marketing

Marketing and promotions are a key factor in developing 

audience awareness. The marketing opportunity lies in its 

ability to promote channel brands in a way that will entice 

first-time viewers and remind regular viewers of what is  

on offer.

Our goal is that our channels are included in the regular 

consideration set of our audiences so that viewers return time 

and time again. This requires the commitment of an audience 

focused organisation and quality programmes, together with 

a marketing strategy that can impact upon public perceptions, 

knowledge and attitudes.

Building strong, positive brand associations with our channels, 

promoting their public value, increasing our share of voice in 

the marketplace, and differentiating our channels from other 

broadcasters are key to audience growth.

STRaTEgiC PRioRiTy

 Develop and enhance the business model

As a financially prudent and efficiency-focused organisation 

we are continually looking at ways to improve and enhance the 

business model.

a Successful organisation

The development of beneficial strategic alliances and 

relationships will provide greater security for Mäori Television. 
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We will continue to build relationships with important 

groups, such as tribal, non-commercial and commercial 

Mäori organisations, industry and business groups, and the 

international community. We will seek to leverage, through 

these relationships, greater understanding of the goals and 

achievements of Mäori Television and a range of mutually 

beneficial cultural, programming and commercial opportunities.

At the global level, we will continue our strong support for the 

World Indigenous Television Broadcasters Network, having 

now completed our two-year foundation chairmanship and 

handed responsibility for the leadership mantle to TITV, 

Taiwan’s national indigenous broadcaster.

Maximising Commercial Potential

Mäori Television will continue to look for opportunities to 

maximise commercial revenues, which are used to offset rising 

costs and inflation and to undertake additional programming 

initiatives. However, maximising commercial potential will 

not be at the expense of compromising Mäori Television’s 

positioning as a public broadcaster.

improved Efficiency

Pressure on internal budgets requires that we conduct regular 

cost reviews so that we can continue to develop and evolve our 

channels and grow audiences. We will undertake an extensive 

review of established operational processes and procedures to 

find further cost efficiencies.

Key Strategic Initiatives

Five key strategic initiatives have been identified. These 

initiatives will significantly enhance our ability to achieve our 

vision, mission statement and strategic priorities:

 Mäori Television Mäori Language Plan

 Implementation of Mäori Television’s Mäori Language Plan 

will result in improved reo Mäori standards on-air and within 

the workplace.

 Mäori Television Service (Te Aratuku Whakaata Irirangi 

Mäori) Act 2003 Review

 The review of the Act is expected to be finalised during the 

2010-2011 year.

 UHF Management Right

 Certainty of access to, and quantum of, spectrum are 

critical to Mäori Television’s broadcast future.

 Future Development

 A difficult economic climate, together with increasing 

operational and inflationary costs, continues to create 

challenging financial conditions for Mäori Television. The 

strategic focus on business enhancement is intended to 

develop options to address these issues.

 Measuring Performance

 Mäori Television has been working with Te Puni Kökiri, Te 

Taura Whiri i te Reo Mäori and Te Mängai Päho to develop 

a survey to measure the impact of the agencies’ language 

strategies on the revitalisation of te reo Mäori. Results 

of this survey are expected to be available during the 

2010-2011 year.



OPeRATIng RePORT  16



OPeRATIng RePORT  17

operating report
This report provides an overview of the progress achieved by 

each department of Mäori Television over the 2009-2010 year.

Programming

A strategic alignment of the Reo and Tikanga and the 

Programming departments occurred during the year with the 

decision to combine these two important functional areas.

The development of the Mäori Television Mäori Language Plan 

and its primary aim to achieve high Mäori language standards 

highlighted the need for an organisational structure which 

enabled a closer integration of reo and tikanga Mäori with 

programme creative and production. As a result, the Reo and 

Tikanga team was merged with the Programming department 

and this is resulting in improved communication and integration 

between the two departments.

Reo and Tikanga Mäori

The Reo and Tikanga Mäori team is responsible for the 

provision of subtitling, Mäori and English translations, language 

and tikanga advice, Mäori protocol and cultural services, and 

for monitoring delivery of Mäori language quality and quantity 

targets. The team has also been involved in the development 

of the Mäori Television Mäori Language Plan and will play a key 

role in overseeing its implementation. A focus for the year has 

been improvements to the quality of subtitling. During the year 

443 programmes for prime-time were subtitled.

Programming

This team is responsible for the programming strategies of 

both the Mäori Television and Te Reo channels. This includes 

responsibility for the schedule structures, programme 

production, programme commissioning and acquisition, 

and on-air promotions. The 2009-2010 Programming year 

has been marked by a number of successes and highlights, 

which include:

 61% Mäori language broadcast across the Mäori Television 

schedule;

 53% Mäori language broadcast during prime-time on Mäori 

Television;

 95-100% Mäori language broadcast on Te Reo;

 72% Mäori language broadcast by both channels 

combined;

 Average rating of 3.92/5 for Mäori language quality within 

programmes*;

 Launch of Ako, a Mäori language learning programme 

for intermediate to advanced level speakers (nominated, 

Qantas Film & Television Awards 2010);

 Launch of Ngä Parikärangaranga o te Motu, a long-running 

series produced by iwi aimed at ensuring a range of dialects 

are broadcast;

 Lead free-to-air broadcaster for the Rugby World Cup 2011;

 Waitangi Day broadcast for the fourth consecutive year;

 All day ANZAC Day broadcast for the fifth consecutive year, 

reaching 558,900 viewers for a ten percent increase on 2009;

 Special Matariki broadcast of Tamariki Ora — A New 

Beginning, an important two-episode series examining  

the issue of child abuse (supported by the NZ On Air 

Platinum Fund);

 More than two million viewers reached in April 2010 to 

record Mäori Television’s highest monthly cumulative 

audience to date;

 Live coverage of David Tua vs Friday Ahunanya boxing bout, 

reaching 877,700 viewers to be the most watched single 

programme to date;

 Continuing success of the live karaoke show Hömai Te 

Pakipaki, recording its highest audience to date;

 Coverage of the NZ Mäori Rugby Centenary series between 

the Barbarians, Ireland and England;

 Live coverage of the tangihanga of Sir Howard Morrison.

*  Independently assessed using the Mäori Broadcast Quality 

Indicators Framework as prescribed by Te Taura Whiri i te 

Reo Mäori 

Local and international recognition of the quality of our 

programmes and on-air promotions were marked with the 

following acknowledgements:

 Qantas Film & Television Awards 2010, 13 nominations for 

four wins including:

  E Tu Kahikatea: Best Mäori Language Programme

   Kaitangata Twitch: Best Performance by an Actor in 

General Television, Best Sound Design in General 

Television, Best Production Design in General Television

 2009 Promax BDA ANZ Awards, Sydney: Gold, Best News 

& Current Affairs On Air Promo

Over the course of the year the Programming strategy has led 

to the development of a schedule for Mäori Television that is 

based on themed nights. Programmes have been selected 

and scheduled based on their fit to a particular theme, 

ranging from nights dedicated to news, current affairs and 

documentaries to nights showcasing sport or entertainment 

and family oriented programming. This strategy is aimed 

at enabling audiences to easily familiarise themselves with 

favourite timeslots and at holding viewers for entire evenings. 

Implementation of this schedule strategy is planned to 

continue for the foreseeable future.

In total 4,558 hours of programming — including first play 

and repeats were broadcast by Mäori Television and Te Reo 

channels during the 2009-2010 year, a two percent increase 

on the previous year. Of this total, 3,895 hours were produced, 

commissioned or acquired by the Programming department with 

the remainder being delivered by News and Current Affairs.

  Pania Papa, Ako
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Commissioning

Programmes provided by the independent production 

community are an important component of the overall mix 

of programming on our channels, ensuring that a variety 

of creative ideas and production styles are supplied to the 

programming slate.

Independent productions are funded in the main by Te Mängai 

Päho, with further support from NZ On Air. Mäori Television 

also commissions programmes from the independent 

community. This sector has contributed a total of 1,562 hours 

(34%) of programmes, including repeats, in the 2009-2010 

year. Amongst the commissions have been audience 

favourites such as ANZAC Day, Hyundai CODE, Hunting 

Aotearoa, It’s In the Bag, Pakipümeka Aotearoa, Marae DIY, 

Kai Time on the Road, Tätai Hono and Tangaroa with Pio, and 

newcomers Kaitangata Twitch, Beneath the Mäori Moon, and 

The Nutters Club.

Acquisitions

A night themed on international programming has seen the 

acquisition of quality overseas drama that is based around an 

indigenous population or point of view. Australian productions 

including The Circuit and the award winning East West 

101 have provided quality viewing opportunities, screening 

alongside equally impressive international documentaries such 

as the ground breaking The Australians series. This has been 

supplemented by highly watchable one-off documentaries from 

all four corners of the world including Afghanistan, China, India, 

Italy, Israel, Namibia, Great Britain, Mexico and the US.

While the international documentary strand makes for popular 

viewing, so too does the line-up of international films. Again 

based in the main on indigenous themes, uniquely told, filmed 

and produced movies available on no other free-to-air channel 

in New Zealand have provided the public with an attractive 

viewing schedule.

For the 2009-2010 year, 533 hours (12%) of international 

drama, documentaries and films were broadcast on Mäori 

Television. Total acquisitions, including New Zealand and 

international programmes, provided 840 hours (18% of  

the schedule).

General Programmes and Sports

Programmes produced by Mäori Television have regularly 

attracted some of our biggest audiences, with entertainment 

programmes and sports broadcasts vying for top honours.

Each year this team is challenged to produce good quality, 

low cost, high volume programmes for the Mäori Television 

and Te Reo schedules. During the 2009-2010 year the 

department provided both series and one-off special 

broadcasts, delivering a total of 1,494 hours (33%) of 

programming, including repeats.

Highlights of the Year

Tua De Force (Tua v Ahunanya) proved to be Mäori Television’s 

most watched broadcast ever, reaching 877,700 viewers. 

This special broadcast, which brought new viewers to Mäori 

Television, resulted in an overall lift in audience ratings generally.

Our series of tribute shows for Sir Howard Morrison, He Kötuku 

Rerenga Tahi, was a privilege for Mäori Television to produce 

and broadcast, as was the live coverage of his tangihanga in 

September 2009 (co-produced with the News and Current 

Affairs department). 

The development of Mäori language learning programme Ako 

has been a welcome inclusion to the schedule. Catering to the 

learning needs of all speakers of Mäori language is a priority 

and it is through this show that we are able to provide for 

intermediate and advanced level speakers. It is notable that this 

programme was named as a finalist for the Qantas Film and 

Television Awards 2010.

A significant number of New Zealanders choose to access 

free-to-air television only and appreciate the availability of 

sports coverage, particularly sport at the higher level. Our 

delayed coverage of the Mäori Rugby Centenary series 

ensured that this iconic sport was made available to all New 

Zealanders, and duly attracted a strong audience.

And we were proud to provide support to two very successful 

film projects, those being Taika Waititi hit film Boy and The 

Strength of Water. Our support has provided Mäori Television 

with screen rights to both these movies.

Karaoke talent show, Hömai Te Pakipaki, completed its third 

series and commenced its fourth during 2009-2010. This live, 

home-grown programme has captured the imaginations of 

viewers, particularly Mäori, and its community of supporters 

has continued to grow.

2009-2010 saw the launch of Willie Jackson’s News Bites,  

a current affairs/entertainment show that in its first season was 

named as a finalist in the Qantas Film and Television Awards 2010.

Top 10 Programmes 2009-2010

1.  Boxing: Tua De Force (Tua v Ahunanya)

2.  Rugby: NZ Mäori v Ireland

3.  Rugby: NZ Mäori v England

4.   ANZAC Feature Film: Reach for the Sky

5.   Rugby: NZ Mäori v NZ Barbarians

6.   Sir Howard Morrison: He Kötuku Rerenga Tahi

7.   Hömai Te Pakipaki

8.   He Komuri Aroha: Sir Howard Morrison

9.   Kaitangata Twitch

10.  Hyundai CODE
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Our all-day commemoration of ANZAC Day is now a popular 

schedule regular. This broadcast has continued to be refined 

and developed and, as a result, has sustained strong audience 

growth. Amongst the schedule selections for the April 2010 

broadcast was the celebrated film Reach for the Sky, which 

proved to be one of the year’s most watched shows.

The production of family drama series Kaitangata Twitch 

created excitement and anticipation and viewers were 

not disappointed. Based on the book by Margaret Mahy, 

Kaitangata Twitch proved an audience favourite and this was 

reflected in the raft of nominations and awards it has received 

both in New Zealand and overseas.

Each year the Mäori Sports Awards are a favourite watch, with 

this year made more special with the presence of sporting stars 

such as Benji Marshall and singing sensations Stan Walker 

(Australian Idol winner), and Roland Williams, winner of Hömai 

Te Pakipaki 2009.

AvAilAbility:

2,779 hours  
of video content 
have been made 
available online

News and Current Affairs

This department is responsible for producing a range of news 

and current affairs programmes including:

 Daily 100% Mäori language news programme Te Käea, 

which is broadcast live during prime-time and repeated on 

Mäori Television (with subtitles) and Te Reo;

 Weekly bilingual programme Native Affairs, a one-hour 

current affairs show;

 Weekly 100% Mäori language show Te Tëpu, with current 

affairs commentary from a kaumätua perspective; and 

 Weekly international indigenous current affairs show 

Indigenous Insight, with stories contributed by indigenous 

broadcasters around the world.

Indigenous Insight is a direct result of the establishment of 

the World Indigenous Television Broadcasters Network, an 

alliance initiated by Mäori Television in 2008 aimed at unifying 

indigenous broadcasters worldwide to retain and grow our 

languages and cultures. Indigenous Insight showcases stories 

produced by indigenous broadcasters from Canada, Taiwan, 

Norway, Ireland, Scotland, Australia and Hawaii, and is tangible 

evidence of the value of this network.

A further benefit has been the launch of a staff exchange 

programme. During the 2009-2010 year a journalist from 

the Native Affairs team travelled to Canada to work with its 

indigenous broadcaster APTN, while journalists from APTN and 

the Taiwanese indigenous broadcaster TITV, travelled to New 

Zealand to undergo skills development at Mäori Television. It is 

intended that the staff exchange development programme will 

continue for the foreseeable future.

During the year under review Native Affairs received a range of 

industry acknowledgements. In 2009 the programme won the 

media category at the Mäori Sports Awards for a Mäori rugby 

special, and was nominated as a finalist for the Qantas Film 

and Television Awards, its second such nomination in three 

years. Native Affairs was also named as a finalist in the Best 

Human Rights Programme category for the Commonwealth 

Broadcasting Association Annual Awards 2010.

A total of 239 hours of original programmes were broadcast 

in 2009-2010 by the News and Current Affairs team, with Te 

Käea contributing 183 of those hours. Including repeats, this 

department contributed a total of 663 hours to the schedule.

Operations

The Operations department is responsible for providing 

transmission services, production and post-production 

support, and technical operations. 

During the year the Operations team completed a number of 

upgrades relating to infrastructure and technical equipment. 

It has also conducted an assessment of the technical 

implications for Mäori Television of moving to High Definition, 

commenced a review of next generation equipment to begin 

the process of replacing some IT and operational equipment 

as it approaches the end of its use cycle, and continued the 

development of server technology to support the digital multi-

channel play-out facility. Further enhancements have also 

been made to improving workflow processes relating to the 

preparation of completed media for on-air presentation.

Website maintenance support is a responsibility of this team 

and, together with the Online team, focus has remained on 

ensuring optimum access and usability for web viewers. 

Sales, Marketing and Communications

The Sales, Marketing and Communications department 

is responsible for the development of Mäori Television’s 

commercial capability, brand and programme marketing and 

corporate communications.

Sales

The 2009-2010 year saw the continuation of challenging 

economic conditions arising from the Global Financial Crisis. 

Mäori Television’s experience of the downturn mirrored that 

being experienced by other media companies; the goal of the 

Sales team was to retain as much client business and forward 

momentum as conditions allowed. Despite the challenges the 
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Sales team achieved 131% of the budget and, towards the end 

of the year, began to see a rallying of market conditions.

Planning to maximise revenue opportunities from the Rugby 

World Cup 2011 has been a focus for the team, which has 

worked collaboratively with the three other Rugby World Cup 

television broadcasters to develop a joint sales strategy.

Marketing

This team is responsible for brand and programme promotion, 

publicity, online management and audience research. The 

primary challenge for this team is to achieve growth in audience 

reach within the constraints of a tight budget.

During the year marketing campaigns were conducted for a 

range of one-off broadcast events and key series, including  

Tua of Duty, ANZAC Day, Tamariki Ora — A New Beginning, 

Mäori Centenary Rugby, Kaitangata Twitch, Hyundai CODE, 

Hömai Te Pakipaki, Native Affairs, Poitukohu ANBL, and Kai 

Time on the Road. The majority of these campaigns utilised a 

newly developed approach to creative design incorporating 

toi Mäori. This approach is aimed at ensuring authenticity 

and providing an immediately recognisable look to ensure 

the public could easily identify the advertisements as being a 

message from Mäori Television.

The website, www.maoritelevision.com, marked its first 

anniversary since re-launching in March 2009 and over the 

course of the year we have seen significant growth. A key 

feature of the website is that the majority of video content is not 

geo-blocked, enabling our programmes to be seen in countries 

throughout the world. In the 2009-2010 year visits to the site 

grew by 68%, with viewers coming primarily from New Zealand 

and Australia, and also from other countries including USA, 

United Kingdom, Germany, Canada, Japan, Netherlands, Russia, 

Hong Kong, Brazil, France, Mexico, India, Spain, Taiwan, South 

Korea, Italy, Finland, China, Thailand, Norway and Ukraine.

A total of 2,779 hours of video content have been made 

available via the website. This content is comprised of 453 

hours of 100% Mäori language programmes and 2,326 hours 

of bilingual programmes. 

The development of Mäori Television’s research capability 

has continued. Daily ratings analysis, together with a range of 

qualitative and quantitative research projects, ensure that the 

Programming and Marketing departments are able to deepen 

understanding of current and potential viewers, providing key 

insights into audience behaviour and motivations.

Communications

This division is responsible for Mäori Television’s corporate 

communications strategy, which includes stakeholder 

relations, corporate publications, media management, 

issues management, community sponsorship and internal 

communications. A priority during the period was the provision 

of secretariat services to the World Indigenous Television 

Broadcasters Network until the chairmanship was transferred 

to Taiwan’s indigenous broadcaster, TITV, in March 2010.

Finance and Administration

This department’s focus is on achieving a strong financial 

performance and efficient and cost-effective operations by 

maintaining a robust internal control environment, attending 

to the day-to-day financial requirements in an efficient, 

accurate and timely manner, and providing accurate and 

timely information. These strategic priorities have contributed 

to the organisation consistently achieving operating 

surpluses every year.

hollie smith, Tamariki Ora: Sounds of Hope  
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governance and 
Accountability
The Board of Mäori Television comprises up to seven non-

executive directors. Four directors are appointed by Te Pütahi 

Paoho and the remaining three by the Crown, represented by 

the Minister of Finance and the Minister of Mäori Affairs. In the 

period under review, Wena Tait and Rod Cornelius completed 

their terms and were replaced by Sir Harawira Gardiner and 

Donna Gardiner.

Garry Muriwai

Ngäpuhi (Te Pütahi Paoho appointment)

Garry Muriwai is Chairman of the Board of Mäori Television. 

Garry is the Director of the Bahrain Institute of Banking and 

Finance. He was formerly the Chief Executive of the New Zealand 

Institute of Chartered Accountants and the Chair of the Global 

Accounting Alliance. Prior to this, Garry was the Head of the 

School of Business at Auckland University of Technology. He 

has held senior accounting and information technology roles in 

the corporate sector, provided consultancy advice to a number 

of public and private sector organisations and has been a 

director of a number of companies. 

Cathy Dewes

Te Arawa, Ngäti Porou (Te Pütahi Paoho appointment)

Cathy Dewes is a long time advocate of the Mäori language 

and has been involved in various Mäori language reclamation 

initiatives for more than three decades. She was a part of  

Te Reo Mäori Society which was instrumental in establishing 

the first Koha and Te Karere programmes as well as the 

first training programme for Mäori television producers and 

directors. A founding member of the kura kaupapa Mäori 

movement, Cathy is the Principal of Te Kura Kaupapa Mäori 

o Ruamata in Rotorua which is a pioneer in the delivery of 

national secondary qualifications in te reo Mäori. She is also 

a former Chairperson of Te Rünanganui o Ngä Kura Kaupapa 

Mäori o Aotearoa and still serves on the executive council. 

Cathy was the first woman to serve on Te Arawa Mäori 

Trust Board and represented Ngäti Rangitihi through to the 

settlement of their lakes claim. 

Te Kou Rikirangi Gage 

Te Whänau-a-Apanui, Ngäti Porou, Te Whakatöhea, Ngäti 

Maniapoto (Te Pütahi Paoho appointment)

Rikirangi Gage is the Chief Executive of Te Rünanaga o te Whänau 

tribal authority. He was a Board member of Te Papa Tongarewa 

for three years and is a current Director of Te Ohu Kaimoana. 

He has also served as a member of a specialist advisory panel 

for Te Ture Whenua Mäori Act 1993, the Ministerial Advisory 

Committee on Oceans Policy, and the Board of Enquiry for the 

New Zealand Coastal Policy Statement 2008-2009. An active 

member of the Ringatu Church, Mr Gage has been a negotiator 

for Te Whänau-a-Apanui on its foreshore and seabed claims. 

He has experience in governance and management roles and 

issues for iwi, Mäori organisational development, Mäori economic 

development, Mäori education initiatives, and leadership within 

Mäori churches, youth justice and indigenous rights. 

Donna Ngaronoa Gardiner

Ngaiterangi, Ngäti Ranginui, Ngäti Pükenga (Crown appointment)

Donna Gardiner (BA, MED, Dip Indigenous Diplomacy) was 

appointed to the Board in April 2010. She has extensive 

experience in whänau and hapü development, community 

development and the public service as well as a lifelong 

commitment to Mäori and indigenous development. 

Governance, Mäori political representation and strategic 

leadership are significant areas of interest to Ms Gardiner. 

She is currently employed at Ngä Pae o te Märamatanga 

UOA — New Zealand’s Mäori Centre of Research 

Excellence — and has previously worked as a senior lecturer 

at AUT’s Te Ara Poutama. Prior to this, she managed the 

Manukau outpost of Te Whare Wänanga o Awanuiärangi for 

three years. Ms Gardiner is working on her PhD.

Sir Harawira Gardiner KNZM

Ngäti Awa, Ngäti Pikiao, Whakatöhea, Te Whänau-a-Apanui 

(Crown appointment)

Sir Wira Gardiner is a Distinguished Companion of the New 

Zealand Order of Merit for his services to Mäori. Sir Wira was 

appointed to the Board in April 2010. He was the founding 

Director of the Waitangi Tribunal and has held a range of 

business roles, trusteeships, and directorships in the public 

and private sectors. He has been Director of Civil Defence, 

General Manager of the Iwi Transition Agency, Chief Executive 

of Te Puni Kökiri (Ministry of Mäori Development), and 

Chairman of Te Mängai Päho. Sir Wira has also been Strategic 

Advisor for Te Matatini, the national kapa haka organisation. 

He has worked as a facilitator for Treaty of Waitangi claims and 

is the current Chairman of the Tertiary Education Commission 

and Ngäti Awa Groups Holdings Limited as well as a number 

of private companies, and is also a Director of Te Papa 

Tongarewa. Sir Wira is the author of several books.

Tahu Potiki

Ngäi Tahu (Te Pütahi Paoho appointment)

Tahu Potiki has been a major influence in the Mäori language 

revitalisation initiatives of South Island tribe Ngäi Tahu over 

the past two decades and is a former Board member of the 

Mäori broadcasting funding agency, Te Mängai Päho. Tahu 

and his whänau run a business from the Otago peninsula and 

he is involved in a number of community organisations and 

Mäori development projects. He currently represents Otakou 

in Otago on the tribal council, Te Rünanga o Ngäi Tahu and is 

also a Director of the Crown Research Institute, Environmental 

Science and Research.
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Wayne Walden

Ngäti Kahu (Crown appointment) 

Formerly Managing Director of Farmers Deka Limited, Wayne 

Walden has extensive experience in New Zealand retail and 

wholesale sectors and is involved in a range of business 

interests. Wayne has been a director of a number of boards 

including Mighty River Power, and is the former Chairman of 

Tranzrail and Deputy Chairman of Meat New Zealand. He is 

an independent Director of rural retail co-operative Farmlands 

and maintains an active interest in environmental matters. He 

is also a member of the five-person agency set up to manage 

Auckland’s transition to a single council in 2010. 

Role of the Board

The Board’s governance responsibilities, which are defined 

in the Mäori Television Service (Te Aratuku Whakaata Irirangi 

Mäori) Act 2003, include:

 The annual completion of a Statement of Intent, which is  

to be agreed upon with the Minister of Mäori Affairs and  

the Minister of Finance (the ‘responsible ministers’) and  

Te Pütahi Paoho;

 The annual completion of an Output Agreement, which is  

to be agreed upon with the responsible ministers;

 The provision of quarterly reports against the Output 

Agreement to the Chairperson of Te Pütahi Paoho; 

 The provision of an Annual Report to the responsible 

ministers and the Chairperson of Te Pütahi Paoho; and

 The delegation to the Chief Executive of responsibility for 

the efficient and effective administration of the day-to-day 

operations of Mäori Television. 

The Board concentrates on setting policy and strategy and 

holds regular meetings to monitor progress towards the 

achievement of those strategic objectives and to ensure 

that the affairs of Mäori Television are being conducted in 

accordance with the Board’s policies. 

The Board has two standing committees:

 audit Committee

During the year, members of the Audit Committee were Wayne 

Walden, Tahu Potiki, Cathy Dewes, Te Kou Rikirangi Gage and 

Sir Harawira Gardiner.

 Remuneration Committee

During the year, members of the Remuneration Committee 

were Garry Muriwai, Rod Cornelius, Wena Tait, Te Kou Rikirangi 

Gage and Donna Gardiner.

Conflicts of Interest

A Director who is interested in a transaction, or proposed 

transaction of, or other matter relating to Mäori Television must 

disclose the nature of the interest to the Chairperson of the 

Board. If the Director is the Chairperson, disclosure must be 

made to the responsible ministers and the Chairperson of  

Te Pütahi Paoho. 

Risk Management

The Board acknowledges that it is ultimately responsible for 

the management of risks to Mäori Television. The Board has 

charged the Chief Executive with establishing and operating a 

prudent risk management programme. 

Programme Standards

The Board acknowledges Mäori Television’s responsibility to 

comply with programme codes adopted by the Broadcasting 

Standards Authority. Mäori Television has implemented 

procedures to ensure formal complaints are investigated and 

appropriate action taken. 

Occupational Health and Safety

Mäori Television is committed to maintaining a safe and healthy 

working environment and has implemented a health and safety 

policy to promote prevention and best practice. 
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statement of responsibility
For the year ended 30 June 2010

The Board and management of Mäori Television accept 

responsibility for the preparation of the annual Financial 

Statements and the judgments issued in them. 

The Board and management of Mäori Television accepts 

responsibility for establishing and maintaining a system of 

internal control designed to provide reasonable assurance as to 

the integrity and reliability of financial and non-financial reporting. 

In the opinion of the Board and management of Mäori Television, 

the annual Financial Statements including the Statement of 

Service Performance for the year ended 30 June 2010, fairly 

reflect the financial position and operations of Mäori Television. 

Garry Muriwai Jim Mather

Chairman  Chief Executive

8 October 2010 8 October 2010

ANZAC DAY 2010: Kotahi te Wairua  
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Audit report
To the readers of Mäori Television Service’s 
financial statements and statement of service 
performance for the year ended 30 June 2010.

The Auditor-General is the auditor of Mäori Television Service. 

The Auditor-General has appointed me, David Walker, using 

the staff and resources of Audit New Zealand, to carry out the 

audit on her behalf. The audit covers the financial statements 

and statement of service performance included in the annual 

report of the Mäori Television Service for the year ended  

30 June 2010. 

Unqualified Opinion

In our opinion:

 The financial statements of the Mäori Television Service on 

pages 30 to 44:

   comply with generally accepted accounting practice in 

New Zealand; and

  fairly reflect:

     the Mäori Television Service’s financial position as at 

30 June 2010; and

     the results of its operations and cash flows for the 

year ended on that date.

 The statement of service performance of the Mäori 

Television Service on pages 28 to 29:

   complies with generally accepted accounting practice in 

New Zealand; and

  fairly reflects for each class of outputs:

     its standards of delivery performance achieved, as 

compared with the forecast standards outlined in the 

statement of forecast service performance adopted 

at the start of the financial year; and

     its actual revenue earned and output expenses 

incurred, as compared with the forecast revenues 

and output expenses outlined in the statement of 

forecast service performance adopted at the start of 

the financial year. 

The audit was completed on 8 October 2010, and is the date at 

which our opinion is expressed.

The basis of our opinion is explained below. In addition, we 

outline the responsibilities of the Board and the Auditor, and 

explain our independence.

Basis of our Opinion

We carried out the audit in accordance with the Auditor-

General’s Auditing Standards, which incorporate the  

New Zealand Auditing Standards.

We planned and performed the audit to obtain all the 

information we considered necessary in order to obtain 

reasonable assurance that the financial statements and 

statement of service performance did not have material 

misstatements, whether caused by fraud or error. 

Material misstatements are differences or omissions of 

amounts and disclosures that would affect a reader’s overall 

understanding of the financial statements and statement of 

service performance. If we had found material misstatements 

that were not corrected, we would have referred to them in 

our opinion. 

The audit involved performing procedures to test the information 

presented in the financial statements and statement of service 

performance. We assessed the results of those procedures in 

forming our opinion. 

Audit procedures generally include:

 determining whether significant financial and management 

controls are working and can be relied on to produce 

complete and accurate data;

 verifying samples of transactions and account balances;

 performing analyses to identify anomalies in the reported 

data;

 reviewing significant estimates and judgments made by  

the Board;

  confirming year-end balances;

 determining whether accounting policies are appropriate 

and consistently applied; and

 determining whether all financial statement and statement 

of service performance disclosures are adequate.

We did not examine every transaction, nor do we guarantee 

complete accuracy of the financial statements and statement of 

service performance. 

We evaluated the overall adequacy of the presentation of 

information in the financial statements and statement of service 

performance. We obtained all the information and explanations 

we required to support our opinion above. 

Responsibilities of the Board and Auditor

The Board is responsible for preparing the financial statements 

and statement of service performance in accordance with 

generally accepted accounting practice in New Zealand. The 

financial statements must fairly reflect the financial position 

of the Mäori Television Service as at 30 June 2010 and the 

results of its operations and cash flows for the year ended on 

that date. The statement of service performance must fairly 

reflect, for each class of outputs, the Mäori Television Service’s 

standards of delivery performance achieved and revenue 

earned and expenses incurred, as compared with the forecast 

standards, revenue and expenses adopted at the start of the 

financial year. The Board’s responsibilities arise from the  

Mäori Television Service Act 2003. 
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We are responsible for expressing an independent opinion on 

the financial statements and statement of service performance 

and reporting that opinion to you. This responsibility arises 

from section 15 of the Public Audit Act 2001 and section 43(2) 

of the Mäori Television Service Act 2003.

Independence

When carrying out the audit we followed the independence 

requirements of the Auditor-General, which incorporate the 

independence requirements of the New Zealand Institute of 

Chartered Accountants.

Other than the audit, we have no relationship with or interests 

in Mäori Television Service. 

David Walker 

Audit New Zealand 

On behalf of the Auditor-General 

Auckland, New Zealand

Matters Relating to the Electronic Presentation 
of the Audited Financial Statements and, 
Statement of Service Performance

This audit report relates to the financial statements and, 

statement of service performance of Mäori Television Service 

for the year ended 30 June 2010 included on the Mäori 

Television Service’s website. The Mäori Television Service’s 

Chief Executive is responsible for the maintenance and integrity 

of the Mäori Television Service’s website. We have not been 

engaged to report on the integrity of the Mäori Television 

Service’s website. We accept no responsibility for any changes 

that may have occurred to the financial statements and, 

statement of service performance since they were initially 

presented on the website.

The audit report refers only to the financial statements and, 

statement of service performance named above. It does not 

provide an opinion on any other information which may have 

been hyperlinked to or from the financial statements and 

statement of service performance. If readers of this report are 

concerned with the inherent risks arising from electronic data 

communication they should refer to the published hard copy 

of the audited financial statements and, statement of service 

and related audit report dated 8 October 2010 to confirm the 

information included in the audited financial statements and, 

statement of service performance presented on this website.

Legislation in New Zealand governing the preparation and 

dissemination of financial information may differ from legislation 

in other jurisdictions.
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statement of service 
Performance
Non-Departmental Output Class

Mäori Television receives operational funding from Vote: Mäori 

Affairs. The description of the output class through which Mäori 

Television receives operational funding is as follows:

The Minister of Mäori Affairs will purchase this class of outputs 

from Mäori Television to:

 Enable Mäori Television to meet its statutory functions, 

including the promotion of te reo me ngä tikanga Mäori 

through the provision of a high quality, cost effective Mäori 

television service, in both Mäori and English, that informs, 

educates and entertains a broad viewing audience and, in so 

doing, enriches New Zealand’s society, culture and heritage;

 Pursue the outcomes in its 2009-2010 Statement of Intent;

 Support the operational costs of Mäori Television; and

 Purchase and produce programmes to be broadcast on 

Mäori Television.

Performance measures for this class of outputs will be included 

in the following document:

 Mäori Television 2009-2010 Output Plan.

Outputs will be provided at a total forecast cost of Outputs 1 

and 2.

Mäori Television will deliver two outputs through this output 

class. A description, the cost and performance measures for 

each output are described below:

Output 1 — Television Service Operations

Description

To support the operational costs of 

Mäori Television so that it can meet its 

statutory functions.

 

 

 

 

 

 

 

 

 

 

 

Cost

Performance Measures

Quantity

Broadcast 4,000 hours of programming for the year.

Mäori Television broadcasted a total of 4,558 hours (2009: 4,462 hours) during the year. 

Broadcast programmes mainly in te reo Mäori.

72% (2009: 70%) of all programmes broadcast on Mäori Television were in te reo. 

Quality

Two six monthly reviews by Te Taura Whiri i te Reo Mäori (Mäori Language Commission) 

confirm that a selection of programmes broadcast during the general prime-time meet 

its Quality Indicator Framework.

Two independent Mäori Language Quality reviews, were carried out during the period 

using the Mäori Broadcast Quality Indicator Framework as prescribed by Te Taura Whiri 

i te Reo Mäori.

(Note: these reviews were previously carried out by Te Taura Whiri i te Reo Mäori but 

are now carried out by an independent contractor.)

$33.445 million (excl GST)
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Output 2 — Transmission coverage

Description

Provide broadcast services that  

are technically available throughout 

New Zealand and are accessible to 

as many people as is reasonably and 

economically possible.

 

 

 

 

 

 

 

 

Cost

Performance Measures

Quantity

Provide free-to-air terrestrial UHF transmission coverage to at least 90% of  

New Zealand’s population. 

Mäori Television has 90% (2009: 90%) free-to-air transmission coverage in UHF 

analogue and 74% (2009: 74%) free-to-air transmission coverage on Freeview  

digital terrestrial.

Provide free-to-air satellite transmission coverage to 100% of New Zealand’s 

population.

Mäori Television has 100% (2009: 100%) satellite transmission coverage on Freeview 

Satellite and on Sky TV.

$3.105 million (excl GST)
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statement of comprehensive income
For the year ended 30 June 2010

 
Note

Actual 2010 
$000’s

Budget 2010 
$000’s

Actual 2009 
$000’s

income

Revenue from the Crown  17,974 17,974 16,539 

Te Mängai Päho Production Funding  16,120 16,120 16,120 

Other Production Funding  2,276 -  1,246 

Advertising Income  1,146  983  1,353 

Interest Income  491  210  443 

Other Income  3 -  19 

Total Income   38,010 35,287 35,720 

Expenditure

Personnel Costs 3  11,899 11,936 11,484 

Depreciation & Amortisation Expense 4  1,369  1,478  2,449 

Finance Costs 4 - -  1 

Programme Production & Acquisitions  15,445 12,526 13,976 

Other Operating Costs 4  7,836  8,312  7,610 

Total Expenditure   36,550 34,252 35,520 

Surplus   1,460  1,035  200 

Other Comprehensive Income - - -

Total Comprehensive Income  1,460  1,035  200 

Explanation of significant variances against budget are detailed in Note 24.

statement of changes in equity 
For the year ended 30 June 2010

 
Note

Actual 2010 
$000’s

Budget 2010 
$000’s

Actual 2009 
$000’s

Balance at 1 July  16,593 16,397 16,393 

Total Comprehensive Income  1,460  1,035  200 

Balance at 30 June   18,053 17,432 16,593 

The accompanying notes form part of these financial statements.
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statement of Financial Position 
As at 30 June 2010

 
Note

Actual 2010 
$000’s

Budget 2010 
$000’s

Actual 2009 
$000’s

PubliC EQuiTy 

General Funds 18,053 17,432 16,593

Total Public Equity   18,053  17,432  16,593 

Represented by:

aSSETS

Current assets

Cash and Cash Equivalents 5

 

 4,290 

 

 8,264 

 

 8,592 

GST Receivable  394  173 -

Bank Deposits 6  4,700  200  2,700 

Trade and Other Receivables 7  334  150  419 

Intangibles — Programme Rights 9  4,039  4,409  4,023 

Total Current Assets  13,757  13,196  15,734 

Non-Current assets

Property, Plant and Equipment 8

 

 6,922  6,797  7,903 

Intangibles 9a  112  112  36 

Total Non-Current Assets   7,034  6,909  7,939 

Total Assets   20,791  20,105  23,673 

liabiliTiES

Current liabilities

Trade and Other Payables 10  1,600  1,616  1,276 

Employee Entitlements 11  1,138  1,057  1,101 

GST Payable - -  210 

Unearned Income 12 - -  4,493 

Total Current Liabilities   2,738  2,673  7,080 

Total Liabilities   2,738  2,673  7,080 

Net Assets   18,053  17,432  16,593

The accompanying notes form part of these financial statements.
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statement of cash Flows
For the year ended 30 June 2010

 
Note

Actual 2010 
$000’s

Budget 2010 
$000’s

Actual 2009 
$000’s

CaSH FlowS FRoM oPERaTiNg aCTiviTiES

Cash was provided from:

Receipts from Crown Revenue 13,481 17,974 20,999

Te Mängai Päho Production Funding  16,120  16,120  16,119 

Other Production Funding  2,276 -  1,207 

Interest Received  413 -  443 

Advertising Revenue  1,260  956  1,419 

Other Income  2 -  18 

Cash was applied to:

Payments to Employees  (11,854)  (10,649)  (11,292)

Payments to Suppliers  (18,228)  (22,873)  (17,280)

Interest Paid - -  (1)

Goods and Services Tax (Net)  (604) -  654 

Net Cash from Operating Activities 13  2,866  1,528  12,286 

CaSH FlowS FRoM iNvESTiNg aCTiviTiES

Cash was applied to:

Acquisition of Bank Deposits  (2,000) -  (2,700)

Purchase of Property, Plant and Equipment  (355)  (360)  (1,659)

Purchase of Computer Software  (109) -  (206)

Purchase of Intangibles — Programme Rights  (4,704) -  (2,911)

Net Cash Flows from Investing Activities   (7,168)  (360)  (7,476)

Net Increase/(Decrease) in Cash and Cash Equivalents  (4,302)  1,168  4,810 

Cash and Cash Equivalents at the Beginning of the Year   8,592  7,096  3,782 

Cash and Cash Equivalents at the End of the Year   4,290  8,264  8,592 

The GST (net) component of operating activities reflects the net GST paid and received with the Inland Revenue Department. The 

GST (net) component has been presented on a net basis, as the gross amounts do not provide meaningful information for financial 

statement purposes.

The accompanying notes form part of these financial statements.
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notes to the Financial 
statements 
For the year ended 30 June 2010

1. Statement of Accounting Policies

The financial statements of Mäori Television are for the year 

ended 30 June 2010. The financial statements were authorised 

by the Board of Directors on 8 October 2010. The following 

accounting policies that materially affect the measurement of 

financial performance, financial position and cash flows have 

been applied:

(a) Reporting Entity

The Mäori Television Service is a statutory corporation 

incorporated in New Zealand under the Mäori Television 

Service Act 2003 and is domiciled in New Zealand.

The purpose of Mäori Television is to contribute to the 

promotion of Mäori language and as such the objective is to 

provide a service to the public of New Zealand as opposed to 

that of making a financial return. Accordingly Mäori Television 

has designated itself as a public benefit entity for the purposes 

of New Zealand Equivalents to International Financial Reporting 

Standards (“NZ IFRS”). 

(b) Statement of Compliance

These financial statements have been prepared in accordance 

with section 41 of the Mäori Television Service (Te Aratuku 

Whakaata Irirangi Mäori) Act 2003 which includes the 

requirement to comply with New Zealand generally accepted 

accounting practice (NZ GAAP).

The financial statements comply with NZ IFRS and other 

applicable Financial Reporting Standards, as appropriate for 

public benefit entities. 

(c) Measurement Base

The financial statements have been prepared on an historical 

cost basis except where derivative financial instruments have 

been measured at fair value.

(d)  Standards, Amendments and Interpretations 
Issued That Are Not Yet Effective and Have 
Not Been Early Adopted

There are no standards, amendments and interpretations 

issued but not yet effective that have not been early adopted, 

and which are relevant to Mäori Television.

(e) Changes in Accounting Policy

There have been no changes in accounting policies during 

the financial year. Mäori Television has adopted the following 

revision to accounting standards during the financial year which 

has only had a presentational or disclosure effect:

 NZ IAS 1 Presentation of Financial Statements (Revised 

2007) replaces NZ IAS 1 Presentation of Financial 

Statements (Issued 2004). The revised standard requires 

information in financial statements to be aggregated on the 

basis of shared characteristics and introduces a Statement 

of Comprehensive Income. The Statement of Comprehensive 

Income will enable readers to analyse changes in equity 

resulting from non-owner changes separately from 

transactions with owners. Mäori Television has decided to 

prepare a single Statement of Comprehensive Income for 

the year ended 30 June 2010 under the revised standard. 

Financial statement information for the year ended 30 June 

2009 has been restated accordingly.

(f) Functional and Presentation Currency

The financial statements are presented in New Zealand  

dollars and all values are rounded to the nearest thousand 

dollars ($000’s). The functional currency of Mäori Television is 

New Zealand dollars.

(g) Forecast Financial Statements

Budget Figures

The budget figures are derived from the Statement of Intent  

as approved by the Board at the beginning of the financial year. 

The budget figures have been prepared in accordance with  

NZ IFRS, using accounting policies that are consistent with 

those adopted by Mäori Television for the preparation of the 

financial statements.

(h) Foreign Currencies

Transactions denominated in a foreign currency are converted 

at the exchange rate ruling at the date of the transaction. 

At balance date foreign currency monetary assets and liabilities 

are converted at closing exchange rates and exchange 

variations arising from these transaction items are included in 

the Statement of Comprehensive Income as operating items.

(i) Revenue

Revenue is measured at the fair value of consideration received 

or receivable.

Mäori Television is primarily funded through revenue received 

from the Crown, which is restricted in its use for the purpose 

of Mäori Television meeting its objectives as specified in the 

Statement of Intent. Revenue from the Crown is recognised as 

revenue when earned and is reported in the financial period to 

which it relates.

Production funding from Te Mängai Päho and others (eg NZ On 

Air) is recognised when received.

Advertising revenue is recognised when advertising spots have 

gone to air. 

Interest income is recognised when received. 
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(j) Leases

Operating Leases

Leases that do not transfer substantially all the risks and 

rewards incidental to ownership of an asset to Mäori Television 

are classified as operating leases. Lease payments under an 

operating lease are recognised as an expense on a straight-

line basis over the term of the lease in the Statement of 

Comprehensive Income.

(k) Cash and Cash Equivalents

Cash and cash equivalents include cash on hand, deposits 

held at call with banks, other short-term, highly liquid 

investments, with original maturities of three months or less.

(l) Investments

At balance date Mäori Television assesses whether there is any 

objective evidence that an investment is impaired.

Bank Deposits

Investments in bank deposits are initially measured at fair value 

plus transaction costs.

After initial recognition investments in bank deposits are 

measured at amortised cost using the effective interest method.

For bank deposits, impairment is established when there is 

objective evidence that Mäori Television will not be able to 

collect amounts due according to the original terms of the 

deposit. Significant financial difficulties of the bank, probability 

that the bank will enter into bankruptcy, and default in payments 

are considered indicators that the deposit is impaired.

(m) Trade and Other Receivables

Trade and other receivables are measured at fair value.

Impairment of a receivable is established when there is objective 

evidence that Mäori Television will not be able to collect amounts 

due according to the original terms of the receivable. 

The amount of the impairment is the difference between the 

asset’s carrying amount and the present value of estimated 

future cash flows. The carrying amount of the asset is reduced 

through the use of an allowance account, and the amount 

of the loss is recognised in the Statement of Comprehensive 

Income. When the receivable is uncollectible, it is written 

off against the allowance account for receivables. Overdue 

receivables that have been renegotiated are reclassified as 

current (ie not past due)

(n) Financial Instruments

Mäori Television is party to financial instrument arrangements 

including cash at bank, term deposits, accounts receivable 

and prepayments as part of its every day operations, which 

are recognised in the Statement of Financial Position. Revenue 

and expenditure in relation to all financial instruments are 

recognised in the Statement of Comprehensive Income. Except 

for those items covered by a separate accounting policy, all 

financial instruments are shown at their estimated fair value.

(o) Intangibles

Software:

Software Acquisition and Development

Acquired computer software licenses are capitalised on the 

basis of the costs incurred to acquire and bring to use the 

specific software. Costs associated with maintaining computer 

software are recognised as an expense when incurred.

Costs associated with the development and maintenance of 

the Mäori Television website are recognised as an expense 

when incurred.

Programme Rights: 

All programmes are valued at their Net Cost to Mäori Television. 

‘Net Cost’ being defined as total cost paid by Mäori Television 

less any direct third party contributions. Net Cost will not 

include any Mäori Television overheads.

Under NZ IAS 38, Mäori Television recognises the following 

types of programmes at Net Cost and amortises each 

programme over its economic useful life:

 Commissioned programmes;

 Internally produced programmes; and 

 Acquired programmes produced by third party producers.

An annual impairment assessment will be carried out on all 

intangibles recognised by Mäori Television.

Frequency Licenses:

The cost of acquiring frequency licenses is amortised on a straight 

line basis over the period of the licenses, typically 20 years. The 

current frequency licenses were acquired at a cost of nil. 

(p) Amortisation

The carrying value of an intangible with a finite life is amortised 

on a straight-line basis over its useful life. Amortisation begins 

when the asset is available for use and ceases at the date that 

the asset is derecognised. The amortisation charge for each 

period is recognised in the Statement of Comprehensive Income.

The useful lives and associated amortisation rates of major 

classes of intangible assets have been estimated as follows:

Acquired Computer Software 3 years

Frequency Licenses 20 years

Programme Rights

Programmes which primarily deal with current events, and/

or are transmitted within a very short-time of their production, 

and/or are unlikely to be replayed at any future time (eg genres 

such as current affairs, sport, live events) will be fully amortised 

at the time of their first transmission. 
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Programmes with longer shelf lives, that are intended to be 

transmitted several times over a number of months or years, 

will be amortised as they are broadcast. The amortisation 

formula may be varied depending on the specifics of the 

programme but the default amortisation policy will be based on 

60% first play, 20% second play and 20% third play. 

(q)  Property, Plant and Equipment and Depreciation 

Property, plant and equipment are stated at historical cost less 

accumulated depreciation or impairment losses. The provision 

for depreciation is calculated on a straight line basis to allocate 

the cost of the assets by equal instalments to an estimated 

residual value at the end of the economic life of the asset. 

Important depreciation periods are:

Computer Equipment 3 years

Office Equipment 3-10 years

Studio Equipment 5 years

Studio Fitout 10-80 years

Building Soft Fitout and Office Equipment 5-12 years

The residual value and useful life of an asset is reviewed, and 

adjusted if applicable at each financial year end.

(r) Impairment of Non-Financial Assets

Property, plant and equipment and intangibles that have a 

finite useful life are reviewed for impairment whenever events 

or changes in circumstances indicate that the carrying 

amount may not be recoverable. An impairment loss is 

recognised for the amount by which the asset’s carrying 

amount exceeds its recoverable amount. The recoverable 

amount is the higher of an asset’s fair value less costs to sell 

and value in use.

Value in use is depreciated replacement cost for an asset 

where the future economic benefits or service potential of 

the asset are not primarily dependent on the asset’s ability to 

generate net cash inflows and where Mäori Television would, 

if deprived of the asset, replace its remaining future economic 

benefits or service potential.

If an asset’s carrying amount exceeds its recoverable amount, 

the asset is impaired and the carrying amount is written 

down to the recoverable amount. For assets not carried at a 

revalued amount, the total impairment loss is recognised in the 

Statement of Comprehensive Income.

(s) Trade and Other Payables

Trade and other payables are measured at fair value. 

(t) Employee Entitlements

Employee entitlements that Mäori Television expects to be 

settled within 12 months of balance date are measured at 

undiscounted nominal values based on accrued entitlements at 

current rates of pay. These include salaries and wages accrued 

up to balance date and annual leave earned, but not yet taken 

at balance date.

Currently there is no provision in employment contracts for long 

service leave or retirement leave. 

(u) Goods and Services Tax (GST)

All items in the financial statements are presented exclusive of 

GST, except for receivables and payables, which are presented 

on a GST inclusive basis. Where GST is not recoverable as input 

tax then it is recognised as part of the related asset or expense.

The net amount of GST recoverable from, or payable to 

the Inland Revenue Department (IRD) is included as part of 

receivables or payables in the Statement of Financial Position.

The net GST paid to, or received from the IRD, including the 

GST relating to investing and financing activities, is classified as 

an operating cash flow in the Statement of Cash Flows.

Commitments and contingencies are disclosed exclusive of GST.

(v) Statement of Cash Flows

Cash and cash equivalents means cash balances on hand, 

held in bank accounts, on-demand deposits and term deposits 

with original maturities of less than three months.

Operating activities include cash received from all income 

sources of Mäori Television and records the cash payments 

made for the supply of goods and services.

Investing activities are those activities relating to the acquisition 

and disposal of property plant and equipment and bank 

deposits greater than three months.

Financing activities are those activities relating to changes in 

debt or capital structure. 

(w) Liquidity Risk — Management of Liquidity Risk

Liquidity risk is the risk that Mäori Television will encounter 

difficulty raising liquid funds to meet commitments as they fall due. 

Prudent liquidity risk management implies maintaining sufficient 

cash, the availability of funding through an adequate amount 

of committed credit facilities. Mäori Television aims to maintain 

flexibility in funding by keeping committed credit lines available. 

(x) Capital Management

Mäori Television capital is its equity, which comprise retained 

earnings and is represented by net assets. 

(y) Interest in Jointly Controlled Entity

The interest in a joint venture entity is accounted for in the 

consolidated financial statements using the equity method of 

accounting and is carried at cost by Mäori Television. Under the 

equity method, the Group’s share of the results of the joint venture 

is recognised in the Statement of Comprehensive Income and the 

share of movements in reserves is recognised in the Statement of 

Financial Position. Joint venture disclosures are made in Note 23.
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(z) Critical Accounting Estimates and Assumptions

In preparing these financial statements Mäori Television has 

made estimates and assumptions concerning the future. These 

estimates and assumptions may differ from the subsequent 

actual results. Estimates and assumptions are continually 

evaluated and are based on historical experience and other 

factors, including expectations of future events that are 

believed to be reasonable under the circumstances. 

Property, Plant and Equipment Useful Lives and  

Residual Value

At each balance date Mäori Television reviews the useful lives 

and residual values of its property, plant and equipment. 

Assessing the appropriateness of useful life and residual value 

estimates of property, plant and equipment requires Mäori 

Television to consider a number of factors such as the physical 

condition of the asset, expected period of use of the asset by 

Mäori Television, and expected disposal proceeds from the 

future sale of the asset.

An incorrect estimate of the useful life or residual value will 

impact the depreciation expense recognised in the Statement 

of Comprehensive Income, and carrying amount of the asset in 

the Statement of Financial Position. Mäori Television minimises 

the risk of this estimation uncertainty by:

 Physical inspection of assets;

 Asset replacement programs;

 Review of second hand market prices for similar assets; and

 Analysis of prior asset sales.

Mäori Television has not made significant changes to past 

assumptions concerning useful lives and residual values. 

The carrying amounts of property, plant and equipment are 

disclosed in note 8.

Programme Rights, Useful Lives and Residual Value

At each balance date Mäori Television reviews the values of its 

programme rights. Assessing the appropriateness of the useful 

life and residual value estimates of programme rights is based 

on historical experience and the expected period of use of the 

programme right. Adjustments to useful lives are made when 

considered necessary.

(aa)  Critical Judgments in Applying Mäori 
Television’s Accounting Policies

Management has exercised the following critical judgments in 

applying Mäori Television’s accounting policies for the period 

ended 30 June 2010:

Leases Classification

Determining whether a lease agreement is a finance or an 

operating lease requires judgment as to whether the agreement 

transfers substantially all the risks and rewards of ownership to 

Mäori Television.

Judgment is required on various aspects that include, but are 

not limited to, the fair value of the leased asset, the economic life 

of the leased asset, whether or not to include renewal options in 

the lease term and determining an appropriate discount rate to 

calculate the present value of the minimum lease payments. 

Classification as a finance lease means the asset is recognised 

in the statement of financial position as property, plant and 

equipment, whereas for an operating lease no such asset is 

recognised.

Mäori Television has exercised its judgment on the appropriate 

classification of property and equipment leases and has 

determined all of their lease arrangements are operating leases.

2. Taxation

Mäori Television is exempt from Income Tax by virtue of being 

registered as a charitable entity under the Charities Act 2005 and 

therefore no provision has been made in the financial statements. 

3. Personnel Costs 

2010 
$000’s

2009 
$000’s

Salaries and Wages 11,676  11,323 

Board Members’ fees  142  141 

Employer Contributions to Defined 

Contribution Plans

 81  20 

Total 11,899  11,484 

4. Expenditure 

2010 
$000’s

2009 
$000’s

THE NET SuRPluS iS  

aFTER CHaRgiNg FoR: 

Attest Audit Fees 61 58

Bad and Doubtful Debts  16  (1)

Interest Expense -  1 

Rental Expense on Operating Leases  987  981 

Depreciation:

Property, Plant & Equipment (Note 8)

 

1,336 

 

 2,243 

Non-Programme amortisation: 

Computer Software (Note 9a)
 33  206 

Total Depreciation & Non-Programme 

Amortisation

 1,369

 

 2,449

 

Programme Amortisation  4,690  5,143 
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5. Cash and Cash Equivalents

2010 
$000’s

2009 
$000’s

Cash at Bank and On Hand  4,290  7,092 

Short-term Deposits Maturing 3 Months 

or Less from Date of Acquisition

-  1,500 

Net Cash and Cash Equivalents for the 

Purposes of the Statement of Cash 

Flows

 4,290  8,592 

The carrying value of cash at bank and short-term deposits 

with maturity dates of three months or less approximates their 

fair value. 

6. Bank Deposits

Investments are represented by bank deposits which  

have maturities greater than three months from the date  

of acquisition.

Impairment

There are no impairment provisions for bank deposits. No bank 

deposits are either past due or impaired (2009: nil).

Fair Value

The carrying amounts of investments approximate their fair value.

Maturity Analysis and Effective Interest Rates of Investments

The maturity dates and weighted average effective interest 

rates for short-term bank deposits are as follows:

2010 
$000’s

2009 
$000’s

Bank Deposits with Maturities Greater 

Than 3 Months and Less Than 12 Months

 4,700   2,700  

Total Bank Deposits  4,700  2,700 

Weighted Average Effective Interest Rate 4.96% 4.44%

7. Trade and Other Receivables 

2010 
$000’s

2009 
$000’s

Receivables  216 324 

Less Provision for Impairment  (16) (9)

Prepayments  55 103 

Other 79 1 

Total  334 419 

The carrying value of receivables approximates their fair value. 

As at 30 June 2010 and 2009 all overdue receivables have 

been assessed for impairment and appropriate provisions 

applied as detailed below: 

2010 
$000’s 

Gross

2010 
$000’s 

Impairment

2010 
$000’s 

Net

Not past due  181 -  181 

Past Due 1-30 days  17 - 17 

Pas Due 31-60 days - - -

Past Due 61-90 days - - -

Past Due > 91 days  18  (16)  2 

Total  216 (16)  200 

2009 
$000’s 

Gross

2009 
$000’s 

Impairment

2009 
$000’s 

Net

Not past due 300 - 300 

Past Due 1-30 days  15 -  15 

Pas Due 31-60 days - - - 

Past Due 61-90 days - - - 

Past Due > 91 days 9 (9) - 

Total  324  (9)  315 

The provision for impairment has been calculated based 

on expected losses for Mäori Television’s pool of debtors. 

Expected losses have been determined based on an analysis 

of Mäori Television’s losses in previous periods and review of 

specific debtors. Movement in the provision for impairment of 

receivables is as follows:

2010 
$000’s

2009 
$000’s

Balance at 1 July  (9) (54)

Additional Provisions Made During  

the Year 

(16) (1)

Receivables Written Off During the Period  9 46 

Total (16) (9)
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8. Property, Plant and Equipment

Movements for each class of property, plant and equipment are as follows:

 

Costs

Office  
Equipment  

$000’s

Computer 
Equipment 

$000’s

Studio  
Equipment 

$000’s

Studio  
Fitout 

$000’s

Building  
Soft Fitout 

$000’s

 
Artwork 
$000’s

 
 

Total

Balance at 1 July 2008  212  853 10,250  5,522  904 191  17,932 

Additions 73  196  963 199  15 9 1,455 

Disposals (8) - (3) - - -  (11)

Balance at 30 June 2009 277  1,049 11,210 5,721  919 200  19,376 

Balance at 1 July 2009  277  1,049 11,210  5,721 919 200  19,376 

Additions 39  225 59  17 9 6  355 

Disposals  -  - - - - -  -

Balance at 30 June 2010  316  1,274 11,269  5,738  928 206  19,731 

accumulated Depreciation

Balance at 1 July 2008 92  751  6,898  1,080 418 - 9,239 

Depreciation Expense 47  116  1,742 233 106 - 2,244 

Depreciation on Disposals (7)  - (3) - - -  (10)

Balance at 30 June 2009  132  867  8,637 1,313  524 -  11,473 

Balance at 1 July 2009  132  867  8,637  1,313 524 -  11,473 

Depreciation Expense 73  127  833 234  69 - 1,336 

Depreciation Disposals -  - - - - -  -

Balance at 30 June 2010  205  994  9,470 1,547  593 -  12,809 

Carrying amounts

At 1 July 2008  120  102 3,352  4,442 486 191 8,693 

At 30 June and 1 July 2009  145  182 2,573  4,408 395 200 7,903 

At 30 June 2010  111  280  1,799 4,191  335 206 6,922

9. Intangibles — Programme Rights

Programme Rights 
 — Internal

Programme Rights 
 — External

Programme Rights  
— Work in Progress

 
Total

year ended 30 June 2010

At 1 July net of Accumulated Amortisation 1,666 1,741 616 4,023 

Additions 3,510 2,660 - 6,170 

Disposals - - - -

Movements in Work In Progress - -  (1,464)  (1,464)

Amortisation Charge  (3,493)  (1,197) -  (4,690)

Closing Net Book Value 1,683  3,204 (848) 4,039 

as at 30 June 2010 

Cost  13,836 5,294  (848)  18,282 

Accumulated Amortisation (12,153)  (2,090) - (14,243)

Total 1,683  3,204 (848) 4,039 
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Programme Rights 
 — Internal

Programme Rights 
 — External

Programme Rights 
 — Work in Progress

 
Total

year ended 30 June 2009

At 1 July net of Accumulated Amortisation 714 1,080 4,254 6,048 

Additions 5,159 1,597 - 6,756 

Disposals - - -  -

Movements in Work In Progress - -  (3,638)  (3,638)

Amortisation Charge  (4,207)  (936) -  (5,143)

Closing Net Book Value  1,666  1,741  616 4,023 

as at 30 June 2009 

Cost  10,326 2,634 616  13,576 

Accumulated Amortisation  (8,660)  (893) -  (9,553)

Total 1,666 1,741  616 4,023 

9(a) Intangibles — Computer Software

2010 
$000’s

2009 
$000’s

At 1 July Net of Accumulated Amortisation 36 37 

Additions 109 205 

Disposals - - 

Amortisation Charge (33) (206)

Closing Net Book Value 112 36 

at 30 June 

Cost 926 817 

Accumulated Depreciation (814) (781)

Total 112 36 

10. Trade and Other Payables

Trade and other payables are non-interest bearing and are 

normally settled on 30-day terms, therefore the carrying value 

approximates their fair value.

2010 
$000’s

2009 
$000’s

Trade Creditors  1,220  767 

Accrued Expenses  380  509 

Total  1,600  1,276 

11. Employee Entitlements

2010 
$000’s

2009 
$000’s

Annual Leave  781  780 

Accrued Wages  316  272 

ACC Levies  41  49 

Total  1,138  1,101 

12. Unearned Income

2010 
$000’s

2009 
$000’s

Te Puni Kökiri -  4,493 

Total -  4,493 

Unearned income represents income received relating to the 

next financial year.
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13. Reconciliation of the Net Surplus from Operations with the Net Cash Flows from  
Operating Activities

2010 
$000’s

2009 
$000’s

Net Surplus for the Year  1,460 200 

add/(less) Non Cash Movements

Depreciation — Property, Plant & Equipment

 

1,336 

 

2,244 

Amortisation — Programme Rights  4,690  5,143 

Amortisation — Computer Software 33 206 

Provision for Doubtful Debts 7 (46)

 7,525  7,747 

add/(less) Movements in working Capital

Less (Increase)/Add Decrease in Prepayments & Other Receivables

 

(31)

 

(66)

Less (Decrease)/Add Increase in Payables & Employee Entitlements  361  (575)

Less (Increase)/Add Decrease in Receivables  107  66 

Less (Increase)/Add Decrease in GST Receivable  (603)  654 

Less (Decrease)/ Add Increase in Unearned Income  (4,493)  4,460 

Net Cash Flows from Operating Activities  2,866  12,286

Transaction Value between  
Mäori Television and related party

Balance outstanding between  
Mäori Television and related party

Mäori Television Director or Chief Executive and nature of 
their interest in the related party

 30 June 2010 
$000’s

30 June 2009 
$000’s

 30 June 2010 
$000’s

30 June 2009 
$000’s

Freeview Jim Mather —  

Director

Payments 

Receipts

 206  

410

 221  

386

- 

 * (44)

 17  

 * (31)

Arataki Associates Ltd Tahu Potiki — Director Payments -  2 - -

Te Rünanga O Ngäi Tahu Tahu Potiki —  

Representative

Payments

Receipts

 5 

6

-

-

-

6

-

-

Mauri Ora Productions Wena Tait ** —  

Whänau Employed

Payments  13

 

- - -

Te Reo Irirangi O Te 

Arawa

Cathy Dewes —  

Board Member
Payments  78

 

- - -

* This represents an advance owed from Freeview to Mäori Television at balance date 

** Retired 16/4/2010

14. Related Party Transactions and Key 
Management Personnel

Mäori Television has been established as a body corporate with 

perpetual succession whose key stakeholders are the Crown 

and Mäori.

The Government is the principal source of funding for  

Mäori Television.

Mäori Television enters into transactions with government 

departments, state-owned enterprises and other Crown 

entities. Those transactions that occur within a normal supplier 

or client relationship on terms and conditions no more or 

less favourable than those which it is reasonable to expect 

Mäori Television would have adopted if dealing with that entity 

at arm’s length in the same circumstances have not been 

disclosed as related party transactions.

The following transactions were carried out with related parties 

other than those described above.

During the year a number of directors and the chief executive 

officer had the following related party transactions with Mäori 

Television. Goods and services were purchased from the 

organisations listed below, and all transactions were made at 

‘arms length’. 
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Key Management Personnel Compensation

2010 
$000’s

2009 
$000’s

Salaries and Other Short Term  

Employee Benefits

 2,838  2,557  

Post Employee Benefits  - - 

Other Long Term Benefits - - 

Termination Benefits - - 

Total Key Management  

Personnel Compensation

 2,838 2,557 

The key management personnel are made up of 25 individuals 

(26 as at 30 June 2009) who included all board members, 

the chief executive and the remaining members of the senior 

management team. 

15. Employees’ Remuneration

The following numbers of employees received remuneration 

and other benefits in their capacity as employees, the total 

value of which exceeded $100,000 for the year. 

2010 2009

$100,001-$110,000  2 4 

$110,001-$120,000  1 -

$120,001-$130,000  4 4 

$130,001-$140,000  1 -

$160,001-$170,000 - 2 

$170,001-$180,000  1 1 

$180,001-$190,000 - 2 

$190,001-$200,000  1 -

$200,001-$210,000  3 -

$230,001-$240,000 - 1 

$270,001-$280,000  1 -

16. Board Fees

Board members earned the following fees during the period:

2010 
$000’s

2009 
$000’s

Garry Muriwai  36  36 

Wayne Walden  18  18 

Rod Cornelius **  14  18 

Wena Tait **  14  18 

Amohaere Houkamau *** -  11 

Cathy Dewes  18  18 

Tahu Kingi-Potiki  18  18 

Rikirangi Gage  18  4 

Donna Gardiner *  3 -

Sir Wira Gardiner *  3 -

 Total  142  141 

* Appointed 16 April 2010 

** Resigned 16 April 2010 

*** Resigned 13 February 2009

17. Loan Facilities

Mäori Television has a letter of credit facility with the bank for 

$200,000. At balance date this facility was unutilised. 

18. Good Employer Policy

Mäori Television continues to discharge its obligations as a 

good employer by providing fair employment contracts and 

policies which provide for proper conduct of the business 

and opportunities for team members to consult on matters of 

concern to them.

The six most senior positions of chief executive and five general 

managers have a 5:1 male to female gender split and 5:1 ethnic 

split between Mäori and Other.

In terms of the organisation as a whole Mäori Television has 

a total staff base of 170 employees with all but four classified 

as full-time. Mäori Television has a 48%:52% male to female 

gender split while the ethnic split between Mäori and Other is 

approximately 81%:19%. 
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19. Employment Matters

During the year, Mäori Television made three (2009: nil) 

severance payments to employees totalling $60,000 (2009: nil).

20. Post Balance Date Events 

No significant events have occurred since balance date which 

will have any material effect upon the financial statements for 

the year ended 30 June 2010.

21. Commitments and Operating Leases

2010 
$000’s

2009 
$000’s

Transmission and Satellite Linking  20,566  6,973 

Programme Production  6,090  3,951 

Programme Acquisitions  396  269 

Total  27,052  11,193 

Transmission and Satellite Linking

We have entered into long-term agreements with Sky Network 

Television, Television New Zealand, Telecom, JDA and Kordia 

for transmission and linking services. 

2010 
$000’s

2009 
$000’s

Not Later Than One Year  2,448  2,322 

Later Than One Not Later Than 2  1,983  832 

Later Than 2 But Not Later Than 5  5,924  1,078 

Later Than 5 Years  10,211  2,741 

Total  20,566  6,973 

Programme Production

Production of a number of programmes had commenced 

but were not completed at year end. Expenditure required to 

complete production is recorded as a commitment. 

Programme Acquisitions

Contracts for the purchase of broadcast rights in certain 

programmes have been entered into but full payment has not 

yet been made and is not yet due, pending certain events, eg 

delivery of materials, first transmission, etc. 

Non-Cancellable Operating Lease Commitments

2010 
$000’s

2009 
$000’s

Not Later Than One Year  995  994 

Later Than One But Not Later Than 2  876  995 

Later Than 2 But Not Later Than 5  5  881 

Later Than 5 Years - -

Total  1,876  2,870 

22. Contingencies

Personal Grievance from Ex-Employee

An ex-employee has filed an application with the Employment 

Relations Authority for a personal grievance. No liability has 

been recognised for this claim as there is uncertainty as to 

what the amount will be, if any.

There were no other contingent assets or liabilities at year end 

30 June 2010 (2009: nil).

23. Interest in Joint Venture

Mäori Television has a 17.7% interest in Freeview Limited, 

an incorporated joint venture with Television New Zealand, 

TVWorks Limited, Mäori Television Service and Radio New 

Zealand Limited. Freeview Limited is audited by Ernst & Young 

and has a balance date of 30 June.

The carrying amount of the company’s investment in Freeview 

Limited is $nil ($2009: nil).

The following table provides summarised financial information 

relating to Freeview Limited joint venture:

Extract from the Joint Venture Statement of Financial Position

2010 
$000’s

2009 
$000’s

Current Assets 343 751

Non-Current Assets 596 806

Total Assets 939 1,557

Current Liabilities 710 1147

Non-Current Liabilities 229 410

Total Liabilities 939 1,557

Net Assets -  -

Mäori Television’s Share of Joint 

Venture’s Net Assets

- -
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Extract from the Joint Venture Statement of Financial 

Performance

2010 
$000’s

2009 
$000’s

Income 6,669 6,766

Expenses 6,669 6,766

Net Surplus -  -

Mäori Television’s Share of Joint 

Venture’s Net Surplus

- -

There are no contingent liabilities relating to Mäori Television’s 

interest in the joint venture and no contingent liabilities or 

capital commitments of Freeview Limited itself.

24. Significant Budget Variances

(a) Other Production Funding Income. This type of income is 

unpredictable in nature and was not budgeted for because 

of the uncertainty involved in determining what will be 

received in any given financial year. However, the extra 

production income received is matched by a corresponding 

increase in the cost of programme production. 

(b) Advertising Income and Interest Income exceeded budget. 

In the prior financial year a significant shortfall in revenue 

from both these sources was experienced due to the global 

financial crisis. As a result, budgets for the 2009-2010 year 

were set very conservatively. 

(c) The favourable variance to budget in Other Operating Costs 

was achieved from savings across most of Mäori Television’s 

business units due to an increase in awareness of the 

economic conditions prevalent in the current financial year.

25. Financial Instruments

Mäori Television is risk averse and seeks to minimise its 

exposure from its treasury activities. Its policies do not allow any 

transactions which are speculative in nature to be entered into.

Credit Risk

Credit risk is the risk that a third party will default on its 

obligation to Mäori Television, causing Mäori Television to 

incur a loss. Financial instruments which potentially subject 

the company to risk consist principally of cash, short term 

investments and trade receivables.

Mäori Television has a minimal credit risk in its holdings of 

various financial instruments. These instruments include cash, 

bank deposits and accounts receivable.

Mäori Television believes that these policies reduce the risk of 

any loss which could arise from its investment activities. Mäori 

Television does not require any collateral or security to support 

financial instruments.

There is no significant concentration of credit risk.

The maximum amount of credit risk for each class is the 

carrying amount in the Statement of Financial Position.

Liquidity Risk

Liquidity risk is the risk that Mäori Television will encounter 

difficulty raising liquid funds to meet commitments as they fall 

due. Prudent liquidity risk management implies maintaining 

sufficient cash, the availability of funding through an adequate 

amount of committed credit facilities and the ability to close out 

market positions. Mäori Television aims to maintain flexibility in 

funding by keeping committed credit lines available.

Currency Risk

Currency risk is the risk that the value of a financial instrument 

will fluctuate due to changes in foreign exchange rates.

At balance date Mäori Television had exposure to currency 

risk in regard to the purchase of television programmes from 

overseas which are primarily denominated in US dollars (see 

Statement of Commitments). Mäori Television does not enter 

into forward exchange contracts to hedge any exposure. 

Interest Rate Risk

Interest rate risk is the risk that the value of a financial 

instrument will fluctuate due to changes in market interest 

rates. There are no interest rate options or interest rate swap 

options in place as at 30 June 2010.

The Board does not consider that there is any significant 

interest exposure on Mäori Television’s investments.

25(a) Financial Instrument Categories

The accounting policies for financial instruments have been 

applied to the line items below:

2010 
$000’s

2009 
$000’s

FiNaNCial aSSETS 

loans & Receivables 

Cash & Cash Equivalents

  

 

4,290 

  

 

 8,592 

Bank Deposits  4,700  2,700 

Trade and Other Receivables  728  419 

Total Loans & Receivables  9,718  11,711 

2010 
$000’s

2009 
$000’s

FiNaNCial liabiliTiES 

Financial liabilities at amortised Cost 

Trade and Other Payables

 

 

1,600 

 

 

1,486 

Total Financial Liabilities at  

Amortised Cost

 1,600  1,486 
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25(b) Financial Instrument Risks

Maximum Exposure to Credit Risk

The maximum exposure for each class of financial instrument 

is as follows:

2010 
$000’s

2009 
$000’s

Cash at Bank and Bank Deposits 8,990 11,292

Debtors and Other Receivables 728 419

Total Credit Risk  9,718  11,711 

Credit Quality of Financial Assets

The credit quality of financial assets that are neither past due 

nor impaired can be assessed by reference to Standard and 

Poor’s credit ratings (if available) or to historical information 

about counterparty default rates:

2010 
$000’s

2009 
$000’s

CouNTERPaRTiES wiTH  

CREDiT RaTiNgS: 

Cash at bank and bank Deposits 

AA

  

 

 

 8,990 

  

 

 

11,292 

Total Cash at Bank and Bank Deposits  8,990  11,292 

CouNTERPaRTiES wiTHouT 

CREDiT RaTiNgS: 

Debtors and other Receivables 

Existing Counterparty With No Defaults 

in the Past

 

 

728

 

 

419

Total Debtors and Other Receivables  728  419 
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